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The publication of The End of Globalization in the United States and
Canada has allowed me to update several of the tables on multinational
enterprises. | have also updated some facts concerning organizations and
individuals in the text itself, although the basic logic and evidence of the
book should remain robust even as events move on.

For this edition, | appreciate the assistance of Michael Gestrin at
Templeton College in preparing several of the updated tables. Helpful
comments have been received from my former colleague at the University
of Toronto, Ed Safarian. At Templeton College, Denise Edwards and Anne
Greening provided secretarial support. At AMACOM, I am delighted to
acknowledge the helpful advice from Adrienne Hickey, Stephen Arkin,
Andrew Ambraziejus, and Christina McLaughlin.

Alan M. Rugman
Oxford, September 2000
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