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	A. RESEARCH/CONSULTANCY/EXTENSION/TRAINING


	No.
	Title
	Place
	Researcher Status
	Source of Financing

	RESEARCH



	1
	Family Role Structure in Purchasing Decisions
	Klang Valley
	Head Researcher
	UKM

	2
	Women’s Lifestyle in Malaysia


	Klang Valley
	Co-Researcher
	UKM 

	3
	Intangibility and Customisation as Determinants of Variety Seeking Behaviour
	Boulder, Colorado 
	Co-Researcher
	University of Colorado

	4
	An Empirical Examination of Product Symbolism from an Ethnic Subculture Perspective
	Klang Valley 
	Sole Researcher
	UKM/

University of Colorado 

	5
	Reliability Assessment for Cross-cultural Measurement Comparability 
	Boulder, Colorado and Klang Valley 
	Head Researcher
	Self

	6
	Importance of Packaging in Consumer Purchasing Decisions 
	Klang Valley 
	Head Researcher
	Self

	7
	Addressing the Customer: The Influence of Age, Status and Physical Contact
	Shah Alam 
	Head Researcher
	Self

	8
	Children as Consumers
	Klang Valley, Johor Bahru, Kota Bharu, Penang
	Sole Researcher
	UKM 

	9
	Marketing Orientation and Practices among Malay Entrepreneurs 
	Peninsular Malaysia
	Head Researcher
	IRPA

	10
	Global Leadership and Organisational Behaviour Effectiveness Research
	65 Nations
	Co-Country Investigator
	University of Pennsylvania

	11
	Ethical Management in Malaysia
	Malaysia
	Co-Researcher
	IRPA

	12
	Utilisation of Sales Promotion Tools in the Marketing of Consumer Goods 
	6 Nations
	Co-Researcher
	University of Hawaii at Manoa

	13
	Virtual Education: Factors Influencing Choice and the Issue of Public Opinion on Market Acceptance 


	Klang Valley 
	Head Researcher
	UNITAR


	No.
	Title
	Place
	Researcher Status
	Source of Financing

	CONSULTANCY



	1
	A Study on the Brassware Industry, 1983-1984
	Peninsular Malaysia
	Co-Researcher
	MHDC

	2
	An Examination of Business-Government Relations in Malaysia, 1984
	Peninsular Malaysia
	Co-Researcher
	MIM

	3
	Handicraft Industries in National Development: Problems and Prospects in Malaysia, 1984-1985
	Malaysia
	Co-Researcher
	IDRC

	4
	Financing Energy Services to Small Scale Energy Users (FINESSE), 1990-1991
	Malaysia
	Co-Researcher
	APDC/

World Bank 

	5
	A Feasibility Study on Fluid and Lubricant Manufacturing, 1992
	Malaysia
	Head Researcher
	Quatrol Sdn Bhd 

	6
	A Study on Cess Fund Management:  Its Strategic Implications on TNB, 1994
	Malaysia
	Head Researcher
	Tenaga Nasional Berhad



	7
	Business Opportunities in Hi-Tech Areas, 1994-1995
	
	Co-Writer
	Bank Pembangunan

	8
	Marketing Plan for ASEAN Institute of Forest Management 1995-2000, 1995
	
	Consultant
	Gaya Tunas Sdn Bhd 

	9
	Market Assessment for Education: Malaysia, Asia and the Pacific Countries, 1995
	
	Consultant 
	Amenity Industries Sdn Bhd 

	10
	Market Study on the Corporatisation of MHDC, 1996
	
	Head Consultant
	Coopers & Lybrand 

	11
	Customer Satisfaction on Unit Trust Funds, 1996
	
	Co-Consultant
	PNB

	12
	Developing the Franchising and Warehousing Concepts for MHDC, 1997
	Malaysia
	Head Consultant
	MHDC



	13
	Malaysian Retail Study, 1997
	Peninsular Malaysia
	Head Consultant
	Ministry of Entrepreneur Development

	14
	Case Studies on Successful and Less Successful PUNB Entrepreneurs, 1999
	Peninsular Malaysia
	Head Consultant
	PUNB

	15
	PUNB’s Vision for the New Millennium, 1999
	Peninsular Malaysia
	Sole Consultant
	PUNB

	16
	Keynote Address for Tan Sri Dato’ Ahmad Sarji Abdul Hamid on Entrepreneurship and 

Innovation: Future Direction for the 

Community in the New Millennium, 1999 
	
	Sole Consultant
	PUNB


	No.
	Title
	Place
	Researcher Status
	Source of Financing

	17
	Malaysian Craft Industry Study, 2000-2001
	
	External Consultant
	MHDC

	18
	Malaysian Internet Market Study, 2000
	
	Co-Consultant
	KUB Malaysia Berhad

	19
	Higher Learning Market Competitiveness Study, 2000-2001
	
	Co-Consultant
	UNITAR

	20
	Academic Programme Development for Institut Optrepreneur, England Optical Group (EOG) Sdn Bhd, 2003-2004
	
	Sole Consultant
	England Optical Group

	21
	Modul Latihan Pembentukan Usahawan, 2006


	
	Lead Consultant and Module Writer 
	MARA

	22
	Buku Maklumat Kemudahan Perniagaan, Edisi 2/2008
	
	Consultant and Author 
	MARA

	23
	Developing Research Methodology Competencies and Taylor’s College Lecturers, 2006
	
	Sole Consultant
	Taylor’s College

	24
	MARA PMD 2006 Implementation of Ninth Malaysia Plan and Action Planning, 2006
	
	Sole Consultant 
	MARA

	25
	Business Diagnostics and Strategic Planning (2005 – 2008) for:                                                                                            

a. Ultra Sepadu Sdn Bhd 

b. Perusahaan Azan Sdn Bhd 

c. Rozaimi Optometrist Sdn Bhd 

d. Pertama Industry Supply 

e. AJ Food Industries (M) Sdn Bhd 

f. Aini Jaya Food Industries Sdn Bhd 

g. Globetrotters Sdn Bhd 

h. Daku Delite Enterprise 

i. DMG Food Industries Sdn Bhd 

j. Perusahaan Roti Akrab Baru  

k. Assess Products Sdn Bhd 

l. Nutraherbs Sdn Bhd 

m. Risqin Cakes 

n. Marrie Garment Sdn Bhd                                       
	
	Sole Consultant
	MARA

	26
	Strategic Business Planning for Ingress Corporation Berhad 2006-2007
	
	Sole Consultant
	Ingress Corporation Berhad 


	No.
	Title
	Place
	Researcher Status
	Source of Financing

	27
	Developing Research Methodology Competencies among Taylor’s University College Lecturers, February to June 2007
	
	Sole Consultant
	Taylor’s College

	28
	Research Advisory and Consultancy for Taylor’s University College Lecturers, March to November 2007
	
	Sole Consultant
	Taylor’s College

	29
	Standard Operating Manual for Terminal Makanan Negara (TEMAN), FAMA, 2006-2007
	
	Consultant and Writer
	FAMA

	30
	Strategic Business Plan for Terminal Makanan Negara (TEMAN), FAMA, 2007-2008
	
	Sole Consultant
	FAMA

	31
	Research Advisory and Consultancy for Taylor’s University College Lecturers, December 2007 to November 2008
	
	Sole Consultant
	Taylor’s College

	32
	Developing Research Methodology Among Taylor’s University College Lecturers, February to August 2008
	
	Sole Consultant
	Taylor’s College

	33
	Training Needs Analysis for the Digital Content Sector, July 2008 to February 2010
	Malaysia
	Lead Consultant/

Researcher
	Pembangunan Sumber Manusia Berhad (PSMB)

	34
	MAMPU Study to Audit and Evaluate the Impact of the Malaysian e-Government, August 2008 to April 2009
	Malaysia
	Subject Matter Expert
	Zetta Consultants Sdn Bhd 

	35
	Development of Training Modules for Terminal Makanan Negara (TEMAN), FAMA, 2009
	
	Sole Consultant
	FAMA

	36
	Consultancy on the Research on Poverty in Brunei Darussalam, 2010 to 2011
	Brunei Darussalam
	Lead Researcher
	Ministry of Culture, Tourism and Sports, Brunei Darussalam




	EXTENSION/TRAINING



	1
	Lecturer for Marketing Management Course for the UKM MBA (Harris) executive program, 1993.


	2
	Lecturer for Marketing Management Course for the UKM MBA (ITTAR) executive program, 1994.



	3
	Lecturer for Marketing Management Course for the UKM MBA (MAS) executive program,1994.



	4
	Lecturer for Product Planning and Management Course for the UKM MBA (MAS) executive program, 1995.



	5
	Lecturer for Non-experimental research design, instrumentation and measurement for the UKM periodical SLAB Research Methodology Course, 1993-1997.



	6
	Lecturer for Understanding Statistics for Research Purposes for UKM-Institut Aminuddin Baki MBA executive program, March 1997.  



	7
	Lecturer for Marketing Management Course for UKM MBA (AFI) executive program, April-July 1997.  



	8
	Lecturer for Introduction to Social Research, UNITELE, July 1997.



	9
	Lecturer for Advanced Marketing Management Workshop for LKIM officers, organised by PUNB, 23-24 September 1997.



	10
	Lecturer for International Marketing Course for UPM MBA, December 1997-March 1998.



	11
	Lecturer for Business Research Methods Course for UPM MBA,  MGSM,  May 1998- September 1998.



	12
	Lecturer for Business Research Methods Course for UPM MBA, MGSM, September 1998-January 1998.



	13
	Lecturer for Quantitative Methods Course for UNITAR MBA, September –October 1998.  



	14
	Quantitative Methods Course for UNITAR MBA at MAS Academy, September 1999-February 2000.



	15
	Lecturer for the Research Methodology course for the Dublin Metropolitan University Ph.D/DBA students at Institute of Global Management, 2002-2004.   



	16
	Lecturer for the International Business course for the University of Newcastle DBA programme at Systematics College, September – October 2003 and May –July 2004.



	17
	Lecturer for the Relationship Marketing course for the University of Newcastle DBA programme at Systematics College, January –February 2004.



	18
	Trainer for Mofaz Cars sales executives and representatives, Kuala Lumpur, 7 March 2004.



	19
	Lecturer for the Marketing Research course for the Dublin Metropolitan University Ph.D/ DBA students at the Institute of Global Management, 15-16 May 2004.  



	20
	Lecturer for the SPPS for Research course for the Dublin Metropolitan University Ph.D/DBA students at the Institute of Global Management, 7 August 2004.  



	21
	Lecturer for Research Methodology for the UKM MBA executive programme, August to December 2004.  



	22
	Trainer for Marketing for the Senior Management Development Programme of Malaysia Airlines, Pulau Langkawi, 4 to 5 October 2004.  



	23
	Lecturer for Marketing Management for the International Islamic University Malaysia (IIUM) MBA programme, November 2004 to February 2005.  



	24
	Facilitator for  Research Methodology for the Open University Malaysia (OUM) MIT programme,  September 2004 to January 2005.  



	25
	Facilitator for Service Marketing for the Open University Malaysia (OUM) MBA and MM programmes, September 2004 to December 2005.  



	26
	Lecturer for Research Methods I of the University of Newcastle DBA Programme at Systematics College, November to December 2004.  



	27
	Lecturer for Research Methods II of the University of Newcastle DBA Programme at Systematics College, January to February 2005.



	28
	Lecturer for Marketing Research for the Dublin Metropolitan University Ph.D/DBA students at the Institute of Global Management, 15 to 16 January 2005. 

	29
	Lecturer for Research Proposal of the University of Newcastle DBA Programm at Systematics College, March to April 2005.   



	30
	Trainer for Strategic Marketing for the Regional Management Development Programme of Malaysia Airlines, Pulau Langkawi, July 2005.  



	31
	Lecturer for Marketing Strategy Workshop for the Certified Marketing Professional Programme at Institute of Global Management, 22-23 July 2006.  



	32
	Lecturer for Marketing Research for the Certified Marketing Professional Programme at the Institute of Global Management, 29 July 2006 and 5 August 2006.  



	33
	Facilitator for UNITAR Series of Research Workshop and Colloquium 2005 and 2006.  



	34
	Local Facilitator for Literature Review for the University of Newcastle Doctor of Business Administration Program at SEGi College, 10 May to 15 June 2008



	35
	Local Facilitator for Research Methods 2 for the University of Newcastle Doctor of Business Admnistration Program at SEGi College, 6 September to 12 October 2008


	36
	Lecturer for Conceptual Design and Research Methods for Business for DBA/Ph.D, Graduate School of Business, UKM, July to October 2008



	37
	Lecturer for Conceptual Design for DBA/Ph.D, Graduate School of Business, UKM, March to June 2009



	38
	Bengkel Penulisan Cadangan Tesis untuk DBA/Ph.D, Graduate School of Business, UKM, 23 May 2009



	39
	Kursus Pengukuhan Pengusaha KIMAR, MARA, 22 to 25 May 2009 at Hotel De Plama, Ampang, Selangor. 



	40
	Lecturer for Conceptual Design for DBA/Ph.D, Graduate School of Business, UKM, July to October 2009



	41
	Lecturer for Research Methods for Business for DBA/Ph.D, Graduate School of Business, UKM, November 2009 to February 2010




	B. PUBLICATION/WRITING



	B1
	Journal 


	
	Nik Rahimah Nik Yacob & Ismail Rejab (1984), “Pemilihan Responden bagi Mengukur Struktur Peranan Keluarga dalam Membuat Keputusan Membli-belah”, Journal Pengurusan, 3:77-84.

Ismail Rejab, Nik Rahimah Nik Yacob, & Abdul Razak Sulaiman (1985), “An Examination of Business-Government Relations in Malaysia,” Malaysian Management Review, 20:17-38.

Nik Rahimah Nik Yacob (1986), “Sinaran Gas Co. Sdn. Bhd.,” Malaysian Management Cases, Volume One, Kuala Lumpur: Malaysian Institute of Management, 135-141 (case) and 73-77 (teaching note).

Nik Rahimah Nik Yacob (1991), “Gender-and Ethnic-subcultural Influences on Product Symbolism,” Jurnal Pengurusan, 10:13-26.

Nik Rahimah Nik Yacob (1991), “Influences of Public Self-Consciousness and Brand Name Familiarity on Individual’s Ascription of Product Meanings,” Malaysian  Management Review, 26, 2:51-57.

Nik Rahimah Nik Yacob & Abdul Aziz Abdul Kadir (1991), “Importance of Packaging in Consumer Purchasing Decisions,” Malaysian Management Review, 26, 3:35-40.

Nik Rahimah Nik Yacob & Ghazali Jaffar (1992), “Packaging Safety Features: Their Adequacy and Importance in Consumer Purchasing Decisions,” Malaysian Management Review, 27, 2:1-7.

Nik Rahimah Nik Yacob & Ismail Rejab (1992), “Reliabity Assessment for Cross-cultural Measurement Comparability,” Jurnal Pengurusan, 11:6-15.

Nik Rahimah Nik Yacob (1992), “Cooperative TV Advertising Among Small and Medium Enterprises: A Case for Malaysia,” Isu Pengurusan Perniagaan, 1:35-43.

Nik Rahimah Nik Yacob (1992), Paduan Antara Masalah dan Strategi Pemasaran Perkhidmatan,” Isu Pengurusan Perniagaan, 1:44-62.

Nik Rahimah Nik Yacob (1992), “Marketing and the Experiential Paradigm,” Marketeer, 1:15-18.

Ismail Rejab, Aziz Abd. Hamid, Yusuf Muhammad, Nik Rahimah Nik Yacob, & Aliah Hanim Mohd. Salleh (1993), “Dunlop Malaysia Industries Berhad,” Kes Perniagaan, 1:11-44.

Ismail Rejab, Nik Rahimah Nik Yacob, Yusuf Muhammad, & Hamzah Ismail (1993), “Syarikat Gas Sinaran, Sdn. Bhd.,” Kes Perniagaan, 1:45-77.

Nik Rahimah Nik Yacob, 1993, “Selectivity and Directedness of  A Power Source and Its Effectiveness in Obtaining Compliance in Channel Relationships,” Isu Pengurusan Perniagaan, Jilid 2, 103-115.

Nik Rahimah Nik Yacob & Sallehuddin Mohd. Nor, 1993, Influences of Women’s Lifestyle Patterns on Family Role Structure,” Malaysian Management Review, 28, 4:8-15.

Nik Rahimah Nik Yacob & James E. Nelson, 1994, “An Empirical Investigation of Product Symbolism from and Ethnic Subcultural Perspective,” Jurnal Pengurusan, 13:101-129.

Nik Rahimah Nik Yacob, Sallehuddin Mohd. Noor & Ghazali Jaffar, 1994, “Influence of Television on Children’s Consumer Socialization,” Malaysian Management Review, 29, 4:8-14.

Zakaria Ismail & Nik Rahimah Nik Yacob, 1994, “Syarikat Baja Pantai Timur,” Kes Perniagaan, 2:211-248.

Zaharuddin Mahmud & Nik Rahimah Nik Yacob, 1994, “Evolving Trends, Opportunities and Issues in Marketing: Some Observations in the Case of Malaysia,” Marketeer, 1:7-15.

Nik Rahimah Nik Yacob, Sallehuddin Mohd. Noor & Ghazali Jaffar, 1994, “Influence of Television on Children’s Consumer Socialization,” Malaysian Management Review, 29, 4:8-14.

Nik Rahimah Nik Yacob & Mohammad Naim Ahmad, 1995, “Addressing the Customers: The Influence of Status, Physical Contact and Age on Customers’ Level of Irritation,” Malaysian Management Journal, 1, 2:21-30.

Nik Rahimah Nik Yacob, 1996, “Similarities and Differences in Consumer Orientation and Marketing Strategies Among Malay Men and Women Entrepreneurs in Malaysia,” The International Journal of Accounting and Business Society, Vol.4, No.1, March: 29-39.

Nik Rahimah Nik Yacob. 1996.  “Marketing Adoption Among Small and Medium Scale Entrepreneurs in Peninsular Malaysia.”  The International Journal of Accounting and Business Society, Volume 4, Number 3, December.

Nik Rahimah Nik Yacob.  1998. “Statistical Sources - Malaysia.”  Pacific Tourism Review. pp.46-52.  
Aliah Hanim Mohd. Salleh and Nik Rahimah Nik Yacob. 1996. “The Marketing Orientation and Practices of Small and Medium-Scale Entrepreneurs:  Lessons Learnt and Implications.”  The Malaysian Journal of Small and Medium Enterprises. 7: (June/December), pp. 1-22.



	B2
	Proceedings 



	
	International Proceedings



	
	Ismail Rejab & Nik Rahimah Nik Yacob (1987), “An Application of AIO Inventory in Delineating Patterns of Women’s Lifestyles in A Non-Western Culture,” Proceeding on Emerging International Strategic Frontiers, eds: Ching Tong Tan et al., Singapore: American Marketing Association International Marketing Conference, 48-52.

Nik Rahimah Nik Yacob & Ismail Rejab (1989), “The Issue of Measurement Comparability in Cross-cultural Studies: An Instrument Reliability Assessment,” Proceedings of the Fourth Bi-annual International Conference of the Academy of Marketing Science, eds William Lazer, Eric H. Shaw and Chow Hou Wee, Singapore: Academy of Marketing Science, 199-128.

Nik Rahimah Nik Yacob (1991), “Paduan Antara Masalah dan Strategi Pemasaran Perkhidmatan,” Prosiding Seminar Antara Bangsa Pembangunan Ekonomi Negara Berkembang, Medan: Universitas Sumatera Utara, 20 pp.

Salim Sairan, Masitah Hassan, Mohd. Noh Dalimin, Nik Rahimah Nik Yacob, Mohd. Zamzam Jaafar (1991), “FINESSE, Country Market Study, Malaysia,” FINESSE Workshop: Windows of Opportunity, APDC, 150 pp.

Zaharuddin Mahmud & Nik Rahimah Nik Yacob (1993), “Evolving Trends, Opportunities and Issues in Marketing: Some Observations in the Case of Malaysia,” in Proceedings on Marketing in the Asia Pacific: Approaches, Breakthroughs and Challenges, Singapore: Marketing Institute of Singapore, 16 pp.

Nik Rahimah Nik Yacob (1993), “Marketing to Children in Malaysia,” in Proceedings of Pan-Pacific Conference X.  Beijing: Pan-Pacific Business Association, 560-562.

Nik Rahimah Nik Yacob (1993), “An Examination of Product Symbolism from an Ethnic Subcultural Perspective,” Proceedings of the Second International Conference on Research and Development in the Brave New World: Futuristic Perspectives, eds. Natthapong Charoenpit & Prapart Brudhiprabha, Bangkok: Office of Research Affairs, Srinakharinwirot University, 25-34.

Nik Rahimah Nik Yacob (1993), “Pengaruh Kaedah Penyelenggaraan Soalselidik Terhadap Kadar Nonrespons: Satu Tinjauan Awal,” Proceedings Seminar Ekonomi dan Manajemen Indonesia-Malaysia, Banda Aceh: Fakultas Ekonomi, Universitas Syiah Kuala, makalah XXI (15 ms.)

Nik Rahimah Nik Yacob, Abdul Razak Sulaiman & Osman Zain (eds) 1993, Proceedings of the international Symposium on Gaining Competitive Advantage Through Marketing, Kuala Lumpur: Fakulti Pengurusan Perniagaan, UKM.

Nik Rahimah Nik Yacob, 1994, “CESS Fund and Tax Incentives for R&D: Towards A Technological Development Among Business in Malaysia,” Proceedings of Pan-Pacific Conferences XI: 234-236, Bangkok, Thailand, June 2-4.

Nik Rahimah Nik Yacob, Ghazali Jaffar & Sallehuddin Mohd. Noor, 1994, “Kefahaman Kanak-Kanak Tentang Aktiviti Membeli-Belah,” Pascasidang Seminar Antarabangsa Prospek dan Cabaran Ekonomi dan Pengurusan Dalam Pembangunan Industri Abad Ke-21: 287-295, Bangi, UKM, 25-26 Julai.

Nik Rahimah Nik Yacob, 1995, “What Do Malay Entrepreneurs Think About Marketing?” Proceedings of Pan-Pacific Conference XII: 28-30, Dunedin and Queenstown, New Zealand, May 29 - June 1.

Nik Rahimah Nik Yacob, 1995, “Children’s Consumer Socialization: Towards a Holistic and Normative Approach,” Proceeding of Pan-Pacific Conference XII: 340-342, Dunedin and Queenstown, New Zealand, May 29- June 1.

Osman M. Zain & Nik Rahimah Nik Yacob, 1995, “Malaysian University Academician” Perceptions of Foreing Twinning Programmes in Business and Engineering,” Proceedings of Pan-Pacific Conference XII: 194-196, Dunedin and Queenstown, New Zealand, May 29 - June 1.

Aliah Hanim Mohd. Salleh, Nik Rahimah Nik Yacob, Muhamad Muda, Khalijah Ahmad, Ahmad Azmi Mohd. Ariffin, 1996, “Promoting Business Ethics: A Study of Business Malpractices in Malaysia: Some Legal Evidence from Court Cases,” Proceedings of Pan-Pacific Conference XIII: 126-128, Chiba, Japan, May 28-31.

Nik Rahimah Nik Yacob, 1995, “Profiles and Innovative Tendency of Malay Entrepreneurs: Inheritors vs Initators,” Proceedings of the International Conference on Globalization and the Market Economy: The Challenges of Change: 359-370, New Delhi, December 28-30.

AL Edge and Nik Rahimah Nik Yacob, 1996, “An Integration of Methodologies for Teaching International Strategic Management - The Application of Simulation, Strategic Exercise and Case Studies Through Distance Learning,” Proceedings of the First Convention on Asian Business and Management Education: 315-321, Kuala Lumpur, 26-27 August.

Nik Rahimah Yacob, Aliah Hanim Mohd. Salleh, Muhammad Muda and Nordin Muhammad, 1996. “Ethics and Organizational Well-Being: Is There a Common Ground?”  Proceedings Restructuring for Global Production, Service Needs and Markets:  315-321, Hamilton, Bermuda, 17-21 July.  

Nik Rahimah Yacob, 1996, “Antecedents of Marketing Adoption:  An Empirical Study Among Small and Medium Scale Malay Entrepreneurs,”  Multicultural Marketing Conference 1996 Proceedings:  15-20, Virginia Beach, USA.

Nik Rahimah Nik Yacob, 1997, “Similarities and Differences in Marketing Emphasis Between Inheritors and Initiators of Malay Service Business in Malaysia,”  World Marketing Congress:  Volume VIII, 352-356, Kuala Lumpur, 24-27 June.  



	
	Local Proceedings 



	
	Kamaruddin Sharif, Azmi Harun, Nik Rahimah Nik Yacob, Othman Yong & Zakaria Ismail (1990), “Perubahan Persekitaran Perniagaan di Malaysia: Daripada Perspektif Penyelidikan,” Penyelidikan Dua Dekad Universiti Kebangsaan Malaysia, Bangi, Penerbit UKM, 385-397.



	B3
	Original Books 



	
	Nik Rahimah Nik Yacob (1992, Perancangan dan Pengurusan Keluaran, Petaling Jaya, Penerbit Fajar Bakti, 156 pp.

Nik Rahimah Nik Yacob, Ghazali Jaffar & Zaharah Bakar (1992), Asas Pemasaran, Petaling Jaya: Penerbit Fajar Bakti, 286 pp.



	B4
	Translated/Adapted Book



	
	Ismail Rejab & Nik Rahimah Nik Yacob (trans.)(1986), Kaedah Penyelidikan: Penggunaannya Dalam Pemasaran, Kuala Lumpur: Dewan Bahasa dan Pustaka, 254 pp. 



	B5
	Periodicals or Faculty Monographs



	
	Nik Rahimah Nik Yacob (trans.), Panduan Menganalisis dan Melaporkan Kes, Monograph Series 1, Fakulti Pengurusan Perniagaan, UKM, 143 pp.



	B6
	Abstracts in Journals or Proceedings



	
	Kamaruddin Sharif, Azmi Harun, Nik Rahimah Nik Yacob, Othman Yong & Zakaria Ismail (1990), “Perubahan Persekitaran di Malaysia: Daripada Perspektif Penyelidikan,” Abstrak Kertas Tema, Lisan dan Poster Persidangan Penyelidikan UKM, Bangi: Penerbit UKM, T13.

Nik Rahimah Nik Yacob (1995), “Similarities and Differences in Consumer Orientation and Marketing Strategies Among Malay Men and Women Entrepreneurs in Malaysia,” 12th EGOS Colloquium-Contrasts and Contradictions in Organization, Istanbul: Bogazici University, 6-8 July.



	B7
	Technical Reports/Final Research Reports/Final Consultation Reports



	
	Hamzah Ismail, Ismail Rejab, Barjoyai Bardai, Nik Rahimah Nik Yacob (1982), Laporan Akhir Kajian Mengenai Industri Barangan Tembaga, presented to Research and Development Unit, MHDC.
Nik Rahimah Nik Yacob, Ismail Rejab, Zainal Abidin Mohd. Said (1984), Laporan Akhir Penyelidikan Struktur Peranan Keluarga dalam Keputusan-Keputusan Membeli, presented to the Research Committee, UKM.

Ismail Rejab & Nik Rahimah Nik Yacob (1984), Laporan Akhir Penyelidikan Corak Hidup Wanita di Malaysia, presented to the Research Committee, UKM.

Ismail Rejab, Nik Rahimah Nik Yacob, Aliah Hanim Mohd. Salleh, Ahmad Zaki Ahmad Shariff, Zainal Abidin Mohd. Said, Wan Madznah Wan Ibrahim (1986), Laporan Akhir Handicraft Industries in National Development: Problems and Prospects in Malaysia, presented to International Development Research Centre, Canada.

Nik Rahimah Nik Yacob (1989), An Empirical Examination of Product Symbolism from an Ethnic Subcultural Perspective, PhD dissertation that is submitted to the Graduate School, University of Colorado at Boulder.

Nik Rahimah Nik Yacob dan Aliah Hanim Mohd Salleh (1996), Orientasi dan Amalan Pemasaran di kalangan Usahawan Melayu. Laporan Akhir Penyelidikan IRPA 5-07-03-009.  

Nik Rahimah Nik Yacob, Hidayat Hussain, Ghazali Jaffar (1997), Laporan Akhir Kajian Peruncitan, a consultancy report presented to Ministry of Entrepreneur Development, Biro Rundingan, Universiti Kebangsaan Malaysia.  

Nik Rahimah Nik Yacob, Susan Wan Pei Yee, Nor Khalida Abu, Yusniza Kamarulzaman, Zainora Hayat Hudi (1999), Case Analyses of Successful and Less Successful PUNB Entrepreneurs: Lessons To Be Learnt, a consultancy report presented to PUNB.  

Nik Rahimah Nik Yacob (1999), PUNB’s Vision for the New Millennium, a consultancy report presented to PUNB.

Nik Rahimah  Nik Yacob (1999), Keusahawanan dan Innovasi: Halatuju Komuniti Bumiputera di Alaf Baru, a keynote address for Tan Sri Dato’ Seri Ahmad Sarji bin Abdul Hamid, PUNB.  



	B8
	Writing in the Mass Media/Popular Magazines 



	
	Nik Rahimah Nik Yacob, “Studying How Customers View Products,” The Star, Saturday, July 11, 1992.



	B9
	Manuscripts 



	
	Nik Rahimah Nik Yacob, “Complementarity of Lecture and Case Methods in Management Traning,” 12 pages.

Nik Rahimah Nik Yacob, “Industri Muzik di Malaysia: Mampukah Bumiputra Melaksanakan Aktiviti Pemasaran?” 23 pages.

Nik Rahimah Nik Yacob, “Cabaran dan Peluang-Peluang Perniagaan Menjelang Abad Ke-21,” 17 pages.




	C. SEMINAR PARTICIPATION



	The Twenty-Third Annual American Marketing Association Doctoral Consortium, University of California at Berkeley, 1-4 August 1988, participant and Consortium Fellow.

International Conference on Small and Medium Scale Enterprises, Pulau Langkawi, 27-30 May 1990, paper presenter and session chair.

Seminar Antarabangsa Pembangunan Ekonomi Negara Berkembang, Medan, Sumatra, 30/11-1/12/1990, Co-ordinator and paper presenter.

Seminar Kebangsaan Rekabentuk Keluaran Dalam Industri Malaysia, UKM, 26-27 July 1991, commentator.

Riding The EconomicTurbulence of the 90s - Management Par Exellence, Kuala Lumpur, 7-9 Autust 1991, commentator.

FINESSE Workshop - Windows of Opportunity, Kuala Lumpur, 21-25 October 1991, Co-writer and researcher for the Malaysian working paper.

Relationship Marketing, Kuala Lumpur, 17 April 1992, participant.

The Second International Conference on Research and Development in the Brave New World: Futuristic Perspectives, Bangkok, Thailand, 9-11 November 1992, paper presenter.

Marketing in the Asia Pacific: Approaches, Breakthroughs & Challenges, Singapore, 29-30 April 1993, Co-writer for a paper presented at the conference.

Pan-Pacific Conference X, Beijing, China, 10-12 June 1993, paper presenter.

International Symposium on Gaining Competitive Advantage Through Marketing, Kuala Lumpur, 11-12 October 1993, organizing committee.

Pan-Pacific Conference XI, Bangkok, Thailand, 2-4 June 1994, paper presenter.

Challenges and Opportunities in Business: Towards the 21st Century, Kuching, Sarawak, 10 September 1994, paper presenter.

Pan-Pacific Conference XII, Dunedin and Quenstown, New Zealand, 29 May -June 1, 1995, paper presenter.

12th EGOS Colloquium, Istanbul, Turkey, 6-8 July 1995, paper presenter.

International Conference on Globalisation and the Market Economy:  The Challenges of Change, New Delhi, 28-30 December 1995, paper presenter.

Fifth Annual World Business Congress, Hamilton, Bermuda, 17-21 July 1996, paper presenter.

Multicultural Marketing Conference, Virginia Beach, Virginia, 16-19 October 1996, paper presenter. 

World Marketing Congress, Kuala Lumpur, 24-27 June 1997, paper presenter.

Pan Pacific Conference XIV, Kuala Lumpur, June 1997, paper presenter.  

Economic Forum 1997, Melaka: UNITELE, December 1997, panel member. 

 Seminar Nasional Pasar Tani, Port Dickson: FAMA, 20-21 September 1999, presented a paper on “Repositioning Pasar Tani for the New Millenium.”  

Workshop on Effective Teaching of Quantitative and English Courses – Towards a New Millenium Graduates, Kelana Jaya: UNITAR, 23 February 2000, presented a paper on “Effective Teaching of Statistics.”  

Seminar on Current Issues in Marketing, Kota Bharu: New Pacific Hotel, 1 September 2001, presented a paper on “Global Threats to Local Service Industries.”

Seminar on ICT in Malaysia – Challenges and Prospect, Kota Bharu:  Diamond Puteri Hotel, 28 February 2002, presented a paper on “E-Business and Its Function Towards Vision 2020.”  

Sabah Women Executive Congress, Kota Kinabalu:  Pacific Sutera Harbour Hotel, 29 to 30 November 2004, presented a paper on “Do Women and Men Speak the Same Language?”  

Bengkel Amalan Perniagaan Terbaik MARA, Melaka:  Riviera Bay Resort, 14 to 17 February 2005, designed, managed and conducted the workshop.  



	D. ATTENDED COURSES



	Second Case Writers’ Workshop, Genting Highlands, 11-16/12/82, KAF/MIM.

International Marketing: New Initiatives and Strategies, Bukit Kiara, 10-20/6/91 INTAN.



	E.  ASSOCIATION AND COMMITTEE PARTICIPATION



	American Marketing Association, 1986 - 1990, ordinary member.

Academy of Marketing Science, 1988 - 2000, ordinary member.

Institute of Marketing Malaysia, 1991 - 1997, council member.

Case Writers Association of Malaysia, 1991 - 1997, committee member.

National Council of Advisors for Consumer Protection, 1994-1995, council member.

National Council of Advisors for Consumer Protection, 1996-1997, council member.

Systematic Education Group Berhad, 1990- January 2010, External Examination Moderator for SHDCS, SADA, SDM, CIB, DIA, DIM and DCS programmes.

Perak Institute of Technology, 1999-2006, Member of the Board of Academic Advisors.

Kolej Taj, 1999-2002, Academic Panel Member.

Matriculation Centre of Kolej Taj, 1999-2002, Board Member.

Jurnal Pengurusan, Faculty of Business Management, Universiti Kebangsaan Malaysia, 1999-2003, Editorial Advisory Board Member.  

PUNB, 1999-2002, Subject Matter Expert for Module Development for Entrepreneur Development Training. 

Universiti Tenaga Nasional, 1 June 2003 -31 Mei 2005, Advisory Board of the College of Business Management.  

Institut Bank-Bank Malaysia, 2004-2007, External Examination, Moderator for the Management Subject. 



	F. STUDENT SUPERVISION 



	UKM MBA Projects (completed and graduated)

1.  Leela M.  

2.  Shanti
3.  Marilyn Wong
4.  Jeffrey Chew
5.  Hassan Basri
6.  Yusniza Kamarulzaman
7.  Hanifah Moksain, “Pengguna Perintis di kalangan Remaja dan Hubungkaitnya dengan Penggunaan Media, Kekerapan Membeli dan Penggunaan Promosi Jualan.” UKM: 1997. 


	Ph.D/DBA  Dissertation or Thesis Supervision

Completed and Graduated

1. Hazman Vijayan Shah Abdullah, thesis on Human Resource Strategies and Development, UKM, 1996.

2. Zaafaran Hassan, “Ciri-ciri Inovator: Satu Kajian Tentang Hubungkaitannya dengan Inovasi dalam Organisasi.” UKM:1998.

3.  Lee Chong Teng, International Management Centre, UK, 1995.

4.  Wilson Tay, thesis on entrepreneurship, International Management Centre, UK, 2001
5.  Chong Chien Fatt, dissertation on personality traits as predictors of job performance, University of Newcastle, Australia, 2006.

6.  Abdul Jalil Ghazali, dissertation on the use of advertising as a tool for corporate social responsility in the tobacco industry, University of Newcastle, Australia, 2006.  

7.  Choy Tuck Yoon, dissertation on service quality assessment in the private higher education institution in Malaysia, University of Newcastle, Australia, 2006.  

8.  Sam Lee, dissertation on organisational life cycle and technology environment, University of Newcastle, Australia, 2006.  

9.  Robert See, dissertation on the importance of guanxi as a business strategy in Malaysian organisations, University of Newcastle, Australia, 2006.  

10.  Douglas Kwek, dissertation on service quality of private universities in Malaysia, University of Newcastle, Australia, 2006.  

11.  Lim Chong Peng, dissertation on market orientation of Malaysian organizations, University of Newcastle, Australia, 2007.  

12.  Joyce Nga, dissertation on the influence of moral intelligence, social intelligence and demographic factors on corporate social responsibility, University of Newcastle, Australia, 2008.

13.  Ling Chui Ching, dissertation on the influence of perceived visual attractiveness and beliefs on e-loyalty of general information searching Websites, University of Newcastle, Australia, 2008.


	G. COURSES TAUGHT 



	At undergraduate (from 1980-1986) and postgraduate (master’s and doctorate) levels (1989-present):



	1.
	Marketing Research
	9.
	Product Planning and Management

	2.
	Statistics 
	10.
	Consumer Behaviour 

	3.
	Marketing Management
	11.
	Business Policies and Strategies

	4.
	Research Methods
	12.
	Promotional Management

	5.
	International Marketing 
	13.
	Seminar in Marketing Management

	6.
	International Business
	14.
	Research Proposal

	7.
	Services Marketing 
	15.
	Relationship Marketing 

	8.
	Quantitative Methods 
	16.
	Literature Review



	H. MARKETING AND BUSINESS DEVELOPMENT 


	1. Initiated the development of the LAN documents for ITTAR for submission to the Department of Private Education, MOE, 1997-1998.

2. UNITAR Marketing and Business Development -  Developed the student population from 162 to over 5,000 between November 1998 to May 2001 through a comprehensive Marketing Plan and Implementation.

3. Assisted in securing PTPTN loan for UNITAR students through the development of a comprehensive proposal to the Minister of Education in 1998.  

4. Assisted in the official registration of UNITAR with the Department of Private Higher Educational Institutions, MOE, 1999-2000.  

5. Assisted in securing approval for UNITAR to take in foreign students and secured the first batch of students from Jiangsu Health School, Changzhou, China.  

6. Speerheaded the revitalization of A&W marketing after KUB purchased the fast food business, (for example, the Spiderman campaign), December 2001 – August 2002.

7. Secured the ROC Corporate Directors’ Training for KUB, November 2001.

8. Developed the full implementation model and operating manual for KUB ROC Corporate Directors’ Training Centre.  Policies, process flows, marketing communications and training materials were fully developed to enable the entrusted centre to carry out the training.  

9. Initiated and speerheaded the turnaround of ITTAR, December 2001 – November 2002.  As a result of the turnaround, ITTAR registered a group profit of RM3 million at the end of 2002 after ten years of continuous losses.  

10. Initiated the E-Learning Proposal to MOE.  The proposal was presented to MOE on 19 December 2002.  

11. Initiated the Proposal to Supply and Certify Teaching Aid Tools to MOE.  The proposal was submitted to MOE in December 2002.   

12. Speerheaded the telecommunication service initiative for Deltex Trading Sdn Bhd to public institutions of higher learning in Malaysia from January 2003 to September 2004.

13. Speerheaded the ETeMS MOE training for 3000 teachers for KRiES Sdn Bhd from October 2003 to January 2004.   

14. Speerheaded the ETeMS MOE preparation and delivery of 27,260 CDs and User Manuals to all of the State Education Departments and Teacher Training Colleges for KRiES Sdn Bhd in 2003-2004.    
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