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KUALA ‘LUMPUR,.
Wed. — Present day
industrialists should
emulate the pioneers
ing spirit of their fore-
fathers. They should;
strive and search for|
new territories and!
not just carry out what,
others are doing, Da-!
tuk Seri Dr Mahathir
sald.

The country'shpuld
also search for its own |
identity — a Malaysian
identity that is not found |
in other countries ‘and!
which will attract tour- i
1sts to the country.

An example would be the
Malaysian pewter which re-
flects the characteristics and
identity of this country. This
identity -has attracted the.
people,, especia]ly tourists -
from abroad. . '

Opening the 100 Years of
Malaysian Pewter exhibi-
tion, the Prime Minister said’

it was also important that’
building designs reflect the
country’s identity. '

‘He welcomed the increas-
ing number of buildings
which portrayed the'
country’s identity and hoped
the trend would continue..

He also called for the set-:
ting up of more local fast:
food joints selling Malaysian |
food like satay, nasi lemak,
laksa and nasi goreng in- \
stead of the burgers sold by !

' foreign tranchlses oﬁ ta.st
food. .

“Fast food attra.ct.s touriata

ot limited Hbudget,” he said.’

"“With proper planning and‘ )
other favourable factors in-|
cluding cleanliness and goodi *

service, there should be no'
reason why ihe Malaysian - -

tast food industry should not:
receive good response.

To attract .more tourllts.;
more basic amenities should.

' this has acted as a:deterrent )
' tor tourists from visiting
these ‘places. This factor is’ :
! #ible for distinguish-:
lng e

well-known tourist

.. gpots.{rom:those thst have
yet tobe developeq" R

Dr Mahathlr also’ urged

* the brass mdustry. especial-

ly those’involved in handi-
craft manufacture'to play a
bigger role in the country’s

economy especially ln tour- !

um promotion. .-

- “The. brass lndustry has :
the potential to become a -
strong-and.attractive source_ ..

be provided for both local\ i tor promoting tourtsm. What

and foreign tourists. i

“Many -places in ourt
country have their own uni-|
que beauty, but because ot}
the lack of baslc aménities;

s noeded is: for improve-
. ments to be:made in its de-
signs as the current designs
fulfils .the local aspirations

B

I (T bowever. untortun-'» .
.atethatthe designsdonot at- -
tract the ‘foreign tourists,

only in engagement and‘"' '

ma.rriage ceremonies

Brass ware manufacturers .

‘should, therefore,’ work clo-
. sely with the institutes of .’
.. ’higher. learning such as the -
+ 'Mara* Institute of Techno--

- logy, to. obtain their advice

on designs and. xfew tech-, :
_‘molgy.: - : .

He said that although the .

pewter indusiry has beenclo-

sely associated.as a handi-

ane of the oldest in Malaysia,
processes less than four per
cent of tin-cutput. The Gov-
‘ernment will ‘encourage the,
use more. ta.w materlala lo-
cally.- :

An exa.mple. is"the lntro-
duction of a rebate for the use
of tin ore two years,ago. A re-
bate of $700 per tonne was gi-

.ven 1o.tin ore that had'been

processed. It was to encour-

* age greater processing of. the

s craft-of Malaysian”culture™:

‘and as souvenirs for tourists,.

the downntrum -processing
of‘tin was sty not’ en-
 couraging.

.. The tin lndu:try, although™

tin. metal. into finished | _pro-.

.ducts like pewter, -

This rebate represents 2.5

. per_cent of the. current.tin.

price, at $29,150 per tonne.’ .,
However, cheaper raw ma--

:-terial 18 only one of the fac-

tors which will contribute to:
the success of the. country t N
manufacturers,
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