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I N world enanpbured of the nmagic of youth, the Multinmedi a Super Corridor
project is perhaps one of the nost hip ideas to hit town since the

I nternet.

It is easy to see why, as the MSC concept lies on the cutting edge of
the cool est techno trends and refl ects the exuberance of which only those
young at heart can expect to fully exploit.

The downside of this imagery is that adults and the nore senior
generation are bypassed, except for parents furiously buying | atest
mul ti medi a computers for their children, together with access to the
gl obal computer network Internet.

Since they see their kids as form ng the MSC generation, they are
willing to invest al nost everything to ensure tomorrow s adults will be
able to be on par with their peers.

And in the neantine, these parents and their own ol der parents dism ss
the MSC as not being relevant to themas they do not expect to enjoy its
benefits in their lifetime.

As any reasonabl e-nmi nded person can tell, this is a false assunpti on.
But why is this fallacy still hol ding sway anongst nost Ml aysi ans?

To sonme extent, the Governnment itself is partly to blame - mainly due to
linking the MBCto its Vision 2020, thus giving the inpression that the
project's benefits will take al nost 20 years to nanifest.

Further, the Government al so gives sporadic al arni st warni ngs about
sedition and pornography content on the Internet to scare adults off the
Internet - despite it being the driving force behind the MSC

Still, the Governnent is too easy a target - the main cause of this
fallacy actually |ies anbng us average Ml aysi ans.

For years now, we have been too conplacent in letting the Government
play the leading role that the rare bright spark who took his ideas to
success really stuck out like a sore thunb.

The late Tan Sri Yahaya Ahmad was one such bright spark, as was the late
Tan Sri Loh Boon Siew. As for others in the corporate |inelight today,
their success are often dism ssed too easily as arising out of politica
i nfluence, instead of acknow edgi ng their actual genius and hard worKk.

H story shows there need be only a few outstandi ng individuals to change
the Iives of many, and statistics showthat there will be few who can be
expected to enmerge fromour popul ation of 23-odd mllion.

G ven this outlook, a radical change in our attitudes is needed -
especi al | y anbngst out adult popul ation.

As former Deputy Prime Mnister Tun Misa Hitamsaid in a conversation
| ast year, he is not interested in corporate manoeuvres after a politica
lifestyle. Instead, he is seeking to better hinself intellectually.

Unfortunately, he is a rare individual amongst Mal aysi ans.

How do we address this issue so as to ensure the MSC will al so benefit
today's adults and seni or popul ation?

The key to it all seenms to be marketing - pitching the benefits to be
gai ned anongst our own popul ation, while our consumate sal esman and Prine
M ni ster Datuk Seri Dr Mahat hir Mohanmad woos foreigners to our shores.

However, as the Mnistry of International Trade and | ndustry has
acknow edged, marketing is yet to be a skill that has been mastered by
Mal aysi ans.

Per haps what we should do is to take the exanpl e of Coca Col a, which



wote a textbook formula for marketing when it created a demand for its
sweet carbonated dri nks.

For starters, we have to | ook into how we can overcone the probl em of
| ess than hal f the popul ati on knowi ng how to work with a personal conputer
and only 150,000 citizens at nmost (or less than one per cent of the
popul ati on) actually havi ng been on the Internet.

The answer is sinpler than expected, since there is actual demand for
the benefits promi sed by the MSC - as long as the nessage is pitched
properly to generate | ocal interest.

Take nobil e tel ephones. Despite being introduced on the early eighties,
it took the entry of Cellular Comuni cati ons Network (Ml aysia) Sdn Bhd or
Cel comto actually get the pent-up market demand unl eashed and pave the
way for the eight cellular services in operation today.

Vi deo recorders, which had previously been known as a "hellish" machine
to operate, are now used by all and sundry.

Personal conputers, however, have yet to reach that stage - but all that
i s expected to change within the next two years when the |nternet-capable
tel evision set is introduced.

And that is exactly where our marketing efforts should be focused.

In particular, today's youth-oriented culture neans very few conputer-
rel ated products are designed for use by adults - except for the bare
mnimumrel ated to work.

For every work-processing and accounting software, there are thousands
of computers ganes. And for every database application, thera are numerous
nmore i nformation software pitched at children.

Gven this inbalance, it is surprising that the conputer industry
actual |y devel oped one useful new application for adults - nanely that of
presentation software.

Since Mal aysia i s spearheading the MBC, perhaps this is one area where
the focus should be on, - that of creating useful conputer-related
applications mainly for adult use.

Actually, the idea is sinpler than it sounds - as the way out has
al ready been suggested by the introduction of the Internet via the idiot
box.

Tel evi sion programming i s one area where adult interest is not in doubt.
The issue nowis howit can be taken advantage of to tenpt adults to use
it to gain benefits via the MSC

Anot her area where MSC applications can well be enbraced by adults is
that of instant information - it isn't only children who have short
attention spans despite the conputer industry's viewto the contrary.

There is a huge market out there for information on demand, as has
al ready been proven by the grow ng nunber of prem um charged 600- nunber
servi ces.

Like television in the fifties, the MSCis a new nediumin which
successful pioneers can carve out nonopolies for thensel ves.

Al so, digital signatures, as envisioned for the MSC project, is not
unfam liar - we already have sone formof it in the autonmated teller
cards' PIN nunbers and that used for nost digital cellular phones.

Why can't services which bring nmore conveni ence and i nfornmation to users
be of fered, since these personal passwords can be easily verified for

billing purposes |ater? Anyone would be willing to pay extra for
conveni ence.
Still on the subject of phones, and with apol ogy to tel ecomuni cations

firns, why not have a new device whi ch can take advantage of the Internet
services to offer international calls at local call rates?

These are but few exanples in which the MSC can be geared to benefit
today's adul ts.



At the end of the day, it is far sinpler to ignore this popul ation
segnent as being too entrenched in their ways and not really being
interested in | earning new technol ogi es and servi ces.

But, can the private sector venturing into the MSC afford to ignore this
popul ati on segnent ? As banks have al ready discovered, it is the ol der
generati on which has sizeabl e savings and i ncome to be tapped.

So, how can MSC entrepreneurs tap into the vast weal th pool ?

By sinply finding out what interests adults, especially the ol der
popul ati on who have vast anounts of time on their hands.

Li ke video recorders, the slant should be on entertai nment and useful
information. Stuff like tel enedicine and di stance | earning should not be
slanted only to specific popul ati on segnments but should cater to the
nmasses.

In short, it is tinme toget rid of the elitist tag being sl apped on the
MSC. Perhaps what shoul d be done nowis to create another body to just
mar ket the concept and benefits to the | ocal popul ace.

Better yet, perhaps the |local advertising comunity should be roped to
spread the nessage that the MsCis for all Malaysians, with specific
exanpl es of how the benefits can be gai ned.

The nessage shoul d ideally be carrying the theme of the MSC for today,
so that adults and the ol der population will not feel left out of the
grand i deas that are devel opi ng.

In short, perhaps the thene should be: "Living the MSC project today for
a better tonmorrow "
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