27/ 03/ 1997
Si & aphi cs hopes to break into market here

Pratap Paraneswar an

NO SOONER than Prinme M nister Datuk Seri Dr Mahathir Mhamad nooting the
i dea of the world's first nulti-cultural content centre for digital
entertainment within the Multinedia Super Corridor, a US graphic

ani mati ons conpany is already nmaking its presence felt on Ml aysi an
shores.

Cal i forni a- based conpany SinGaphics is the outfit behind the show
steal i ng "Nasaruddi n Suparman” - a computer-created character "who
appeared tal king and danci ng" on a | arge video screen at the recent
Anugerah Industri Miuzik '97 (AIM held in Kual a Lunpur at the weekend.

It was the first tinme such "live" technol ogy was used in the country as
opposed to pre-programmed conputer aninmation previously. Quite
appropriate, seeing that the thene for the awards cerenpny was Ml aysi an
Music in the Digital Age.

Si n>r aphi cs, a provider of real-tine cartoon ani mati on systens and
services for television and |live events, is the proprietor of a conputer
systemthat records the facial and body novenents of real actors and
animtes a 3-D character based on these novenents instantly.

It has used this technology to create a new entertai nment nmarket for
anmusenment attractions in which guests can interact with |live ani mated
characters.

The conpany is now raising capital to expand its technol ogy base and to
mar ket its products and services around the world.

Busi ness Ti mes managed to catch conpany president David J. Verso at the
weekend and asked hi mabout his plans to catapult SinGraphics into a
strong strategic player.

"We are | ooking for capital to integrate with our technol ogy and
vi sion," said Verso. Keen on expandi ng operations to Ml aysia, SinmG aphics
is looking for partners either on a joint venture or an equity-financing
basi s.

Mal aysia, he said, has a |ot of potential, especially since Astro is
beami ng its shows to the region. According to Verso, the shows can be
created locally but have the ani mated characters speak in different
| anguages for transm ssion to the region.

As in the case of "Nasaruddi n Suparman”, many nore characters can be
| ocalised to neet |ocal taste and requirenments. "G obal in scale but |oca
in nature,” as Verso put it aptly.

That woul d answer the Prime Mnister's call for localising digital
entertai nment relevant to Asia. Dr Mahthir, speaking to a group of Beverly
Hills entertai nnent | eaders during his recent tour to pronote the MSC,
said the increasingly affluent devel oping nations will want nore | ocal
content for their entertai nment.

"The themes may remmin universal but Asians will increasingly prefer
entertai nment nore localised in its |anguage, nyths, characters, nusic,
al lusions and locations," the Prime Mnister said.

Si m&raphics prides itself on the ability to produce |arge vol unes of
network-quality tel evision ani mati on quickly and cost-effectively. "Qur
system has t he cost-advantage conpared to the traditional 2-D aninmation,"
Ver so sai d.

For exanple, the conpany's 3-D VActor registered systemcreated
animation for 26 epi sodes of "Secrets of the Cryptkeeper's Haunted House",
whi ch has becone the mminstay of CBS Saturday norning |ine-up, in just



one week.

The conpany has in the past year done sophisticated characters for US
tel evision and trade shows for its corporate custoners. "Corporate
custonmers tend to use the same system thus it is not an exponential cost
for them" Verso said.

Si m&raphics is also the only conpany to provide real-tine ani mati on for
custoners in out-hone entertai nment |ocations and |ive events, for
exanpl e, at thene parks, stadiuns and touring shows. The Mrage Treasure
Island in Las Vegas and the CAA/Intel Media Centre in Beverly Hills use
Si nx aphi cs ani nati on.

Anot her growth area for the conpany is the Internet. Wth persona
conputers in another two generations having sufficient graphics power,
this represents an opportunity for the conpany to provide real-tinme on-
Iine ani mati on over the Wrld Wde Wb, Verso said.

The conpany has projected steady growth in the tel evision and | ocation-
based entertai nment narkets over the next few years what with nore
advanced systens and hi gher ani mati on performance.

According to Verso, production of the animation itself or providing
peopl e the necessary tools to do the production thensel ves represents its
t wo- pronged str at egy.

It is not difficult for locals to learn howto operate the system said
Verso. "The person operating the systemfor AlMwas from Astro"

However, SimGaphics prefers to get itself involved in the production of
shows so that "we know the problens together with our custoners"”.

The conpany has been in this line of work for six years now but
acknow edges that "nobody is ahead of others in this game". "Eventually
everybody is going to do the sanme stuff,"” Verso conceded.

But Si mGraphics is banking on its technol ogi cal edge to create new
characters faster and animate themwi th better facial elasticity and body
nmoti on and have themdelivered to custonmers at a | ower price.
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