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Large-scal e publicity needed for |ocal goods

KUALA LUMPUR, Sat. - Manufacturers should enbark on a | arge-scal e
publicity canpaign to i nform Mal aysi ans of goods whi ch can substitute
foreign products.

They nmust al so ensure that these alternatives are readily avail abl e at
af fordabl e prices, to encourage househol ds to buy Mde-in-Mal aysi a
products.

Such a nove can reduce an expected increase in living costs and curb
inflation due to the depreciating value of the ringgit which has nade
i nported itens nore expensive.

Housew f e Zai non Moharmed | sa, 40, of Taman Cheras Jaya i n Bal akong, said
many people were unfamliar with truly Ml aysi an-made itens as "sone so-
called local itens contain mninmal | ocal content or are just assenbl ed
here".

"Shops shoul d prepare a |ist of brandnanes of |ocal products to enable
consunmers to differentiate between | ocal and i nported products.”

She sai d Mal aysi an-nade products renmai ned unknown due to a | ack of
pronoti onal efforts.

"I amhere to see for nyself and identify sonme of the |ocally-
manuf act ured products which can be used for daily needs," she said.

Zai non, her husband, Mohd Nadjib Abdul Rahman, and their children
Mohamad Abbas, six, and Mharmad Danial, one, were visiting the "Love
Mal aysi a, Buy Mal aysi a" products canpai gn and exhibition at the Ml aysi a
I nternational Design Export Centre in Sungai Besi, today.

It was opened by Prinme Mnister Datuk Seri Dr Mhathir Mhanmad on
Thur sday.

The centre is located at Level Two of the Mal aysia |International
Exhi bi ti on and Show oom

There are about 50 conpani es pronoting Ml aysi an- nade products such as
furniture, electrical appliances, building materials and traditional batik
at the centre

From now until March 31, the conpanies will be allowed to use the
exhi bition space for free and they only need to contribute 10 per cent of
their sales to the centre

Shoppers at the M nes Shopping Fair can gain access to the exhibition
hal | through Levels Two and Four.

Jam | ah Haton Mat Salleh, 59, a distributor for traditional herba
medi cati on, said her products were nade froma concoction of herbs and
roots obtained fromthe country's forests.

"There is absolutely nothing fromabroad ... The herbs used are found in
our jungles and they are packaged at our factory in Kuala Perlis by
vill agers.

"This is the reason why our products are affordable. In fact, nore
peopl e especially those in the northern States have now becone fanili ar
with our products.”

Al Wahi da Marketing Sdn Bhd is distributing about 48 types of
traditional medication.

It has established outlets in Jalan Chow Kit and Kajang to serve its
clients besides appointing distributors in all States to pronote the | oca
medi cati on.

"W have now ventured into Sabah and Sarawak and our next nove will be
to set up in Brunei



"By the year 2000, we hope to produce a total of 400 types of nedication
using locally-cultivated herbs," Janil ah added.
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