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* LUDI CROUS LAWS & M NDLESS M SDEMEANCRS - The Silliest Lawsuits and
Unruliest Rulings of Al Tinmes by Lance S. Davidson (John Wley & Sons):
According to the Arizona Revised Statutes, a "horse" can also be an ass, a
mule or a burro. In 1991, Virginia' s Suprene Court ruled that the 340
"hang-up" calls a single nother received over two nonths were not
unreasonably di stressful. And, in Washington State, people cannot nol est
their fishing gear! Absurd | aws, illogical decisions, preposterous
defences, silly statutes and judicial jokesters seemto have a regul ar
seat in the courtroom

* MULTI MEDI A SUPER CORRI DOR conpil ed and edited by IbrahimAriff and Goh
Chen Chuan (Leeds Publications): Wen the MSC gets into full swi ng, you
can wave goodbye to two-way radi os, fax machi nes and phones. |nstead, the
mul ti media m x of pictures, noving i mages, sound and text will enable
simpl er and faster means of communication. Wiat is nultinedia all about?
How does it work? Why is it possible to have the MSC in Mal aysi a? Those in
the dark should get this book

* THE COMVANDI NG HEI GHTS - The Battl e Between Government and the
Mar ket pl ace that is Remaki ng the Modern Worl d by Dani el Yergin and Joseph
Stani sl aw (Sinmon & Schuster): It's a fact that nmajor econom es around the
worl d are mani pul ated by their respective governments. But given the vast
new weal th floating around, free markets are pushing to west control from
the authorities. Catchwords like "privatisation"” and "deregul ation”
prom se new opportunities. Wth themcome new ri sks.

Who are the main figures behind this change? Howwill it affect us?

* CEO MALAYSI A - Strategy in Nation-Building by Hhg Hung Yong (Pel anduk
Publications): These essays are an attenpt to deci pher the policies and
strategi es which have been the basis of Mahathir's rule since 1981. Hng
dangl es questions as he tacks down the PMs views on race, religion,
| anguage, politics, econonmics and the future of the Mal ays. The second
hal f of the book conprises speeches which reflect key themes in Dr Ms
political agenda.

* A SIMPLER WAY by Margaret J. Weatl ey and Myron Kel | ner- Rogers
(Berrett-Koehler): A howto primer with pictures that belong in a poetry
book? Not surprising, with authors who advocate a | ess arduous but nore
creative and delightful approach to organi sing human endeavour. They talk
of "alived sinmplicity that enables vitality" and "creativity am dst
conplexity". It involves being | ess serious but nmore purposeful about our
lives and our work.

* THE GURU GUI DE - The Best |deas of Top Managenent Thi nkers by Joseph
Boyett and Ji mm e Boyett (John Wley & Sons): The author |ist expands with
every new book that hits the shelves ... Covey, Drucker, Senge, Enery,
Wheat | ey. They' ve becone househol d nanes in the business circle, but for
what exactly? Managers who cannot afford the tine to sieve through tones
for answers can take a breather. This guide introduces 79 gurus and their
key i deas on | eadershi p, teamwork, managi ng change, strategy and
noti vati on.

* DI VI DE AND CONQUER - Target Your Customers through Market Segnentation
by Harry Webber (John WIley & Sons): There's no pl easing everyone in
advertising; neither can conpani es hope to garner nass interest with every
canpai gn they launch. A cheaper and nore profitable approach, says Wbber,



istoidentify a specific market and send out a nessage which target
custonmers will hear and respond to. N che marketing doesn't tell people
what they want; it asks them then works to help clients surpass custoner

expect ati ons.
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