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Top-cl ass and they are nmade locally

WHAT do names |i ke MEC, Khind and Pensonic have in conmon? They can be
found everywhere within our hones - in the kitchen, dining hall, bedroom
and even bathroom It may sound astoni shing but these nanes are no | onger
foreign to nost of us. They are now part of our life.

They have made our life sinpler with their range of rice cookers,
refrigerators, toasters, irons, fans, hair dryers, slow cooker, blenders,
tabl e |l anps, television sets, air-conditioners, water heaters, coffee-
maki ng machi nes anmong the growi ng |ist of products.

From hunbl e begi nni ngs, the three have carved a niche for thensel ves as
ener gi ng househol d nanes in the Mal aysian el ectrical appliances narket.

MEC Bhd, whi ch began operations in the early 1970s as Superior Products
| ncorporated, was the first whol |l y-owned Ml aysi an manuf act urer of
househol d el ectrical appliances. It also served as a reputable Oiginal
Equi prrent Manufacturer for many international brands.

At present, its range of hone electrical appliances are being displayed
at 25 Harrods outlets worldw de, thus giving the National Electrica
Appl i ances project a great boost.

Khi nd, which has its originin an electrical sales and repair shop in
Seki nchan, Sel angor, 37 years ago, has forecast a sales turnover of RMLOO
mllion for this year in anticipation of increased public awareness of
| ocal products and the depreciation of the ringgit which has subsequently
made t he conpany's products nore conpetitive

Pensoni c, which started off as an electrical and el ectroni c appliances
retailer in Balik Pulau, Penang, is banking on its export sal es to boost
its earnings this year.

As part of its aggressive canpai gn abroad, the conmpany will be taking
part in the Donotechnica Fair in Cologne, Gernany, next year. More than
5,000 conpani es worl dwi de are expected to participate in Europe' s nost
prestigi ous trade exhibition on household and el ectrical appliances.

The endl ess breakt hrough stories of Ml aysi an-nmade goods i s encouragi ng.
Their success in penetrating the conpetitive domestic market is the result
of their painstaking efforts to initiate self-inprovenent, with the
ultimate goal of neeting stringent quality standards.

I nsisting on cutting-edge i nnovation, MEC has invested RMBOO million in
technol ogy and machinery for its air-conditioner, refrigerator,
conpressor, washi ng nmachi ne, colour television, fan, fan notor and plastic
i nj ection noul di ng operations.

MEC products are certified by Sirim In Cctober |ast year, MEC Audi o-

Vi sual Sdn Bhd was awarded | SO 9002 certification. MEC Puteri Ri ce cooker
has been noted as the first Made-in-Mal aysi a conputeri sed cooker by the
Mal aysi a Book of Records.

Its primary goal now is achieving | SO 9001 certification which
conprehensively covers the total package of manufacturing including
product design and research and devel opnent.

If gl obal success is a yardstick to neasure the nmarketability of
Mal aysi an goods, manufacturers should be reni nded of their social
obligation for they are shouldering the nation's pride vis-a-vis the Mde-
i n-Mal aysia stanp on their product |abels.

Wth al ready so many wat chful eyes ever ready to underm ne the country's
credibility as a producer of quality goods, it will spell disaster for
| ocal manufacturers to submt products of nediocre quality.



Failure to uphold their clains may have a contagi ous effect on the
mar ketability of not only other products of a simlar category, but al
Mal aysi an goods i n general

It would be fine if the bad apples of the industry al one bore the
consequences of their own wongdoing, but sadly, justice is never the rule
of the gane. The doubt cast on Ml aysi an- nade products may threaten
exports, the sector which the nation is banking on desperately to hasten
the recovery of the econony, thus cushioning the ill-effects of the
ringgit's depreciation and stock nmarket's fall

I ndeed, to sustain the interest of domestic consuners and those abroad,
and to keep their faith in our merchandi se over the long-termis never an
easy task. Unl ess manufacturers consistently stress quality, durability,
reliability and affordability - which are prinme attracti ons of Ml aysi an-
made products - it will not take |ong before the "buy local first"
ent husiasmfi zzl es out.

Nonet hel ess, feeling cheated over a product which has failed mserably
tolive up to its expectations, does not give consuners a good reason to
favour inported itens.

They should instead reject the inferior products and support those which
stress quality. This way, nmarket forces are allowed to rule and the notion
of supply and demand will ultimtely weed out the bad apples in the
i ndustry and servi ces.

| f Mal aysi an consuners accept | ow standards, goods of such quality will
continue to flood the market. If poor service is tolerated, the providers
of such poor service will proliferate and even prosper.

Consuners shoul d be bold enough to draw the line by insisting on the
best in quality of goods and services from Mal aysi an manufacturers and
service providers.

Prime M nister Datuk Seri Dr Mhat hir Mhamad, who is the nation's
bi ggest supporter of Buy Ml aysi an canpai gns, constantly enphasi ses the
need for Mal aysi an brands to be of world-class quality.

Citing the Mal aysi an-nmade mi crochi ps found i n space shuttles and
vehi cl es, he said Mal aysi an products nust be of the highest quality.

"W are produci ng sone of the best electrical appliances, clothes and
cars like the Proton which has won nmany international awards ... this is
the I evel of our quality,"” he said at the opening of the "Love Ml aysia
Consuner and Trade Fair 1998" at the M nes exhibition centre recently.

The event is jointly organi sed by the Love Mal aysia Action Comittee and
t he Chi nese Chanber of Conmerce and I ndustry of Kuala Lunmpur and Sel angor
More than 400 manufacturers, producers and distributors are participating
in the 10-day event.

Cting anot her exanple, Dr Mahathir said Japanese products were once
regarded as inferior but now they are known worl dw de for their high
st andar ds.

"I'f the Japanese can inprove the quality of their products, Ml aysi ans
can al so do the sane."

( END)
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