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CECs optim stic about growth

MORE t han 80 per cent of chief executive officers (CECs) worl dw de are
optim stic about their conpanies' growth for the next three years, show ng
a huge resilience and confidence in underlying econonic factors.
This is revealed in the Second Annual d obal CEO Survey conducted by
Pri cewat er houseCoopers. The survey was rel eased recently at the 1999
Annual Meeting of the World Econom ¢ Forumin Davos, Swi tzerl and.
It al so says 70 per cent of the CECs are optim stic about the future in
Asia, where the financial crises are showi ng signs of easing.
"This is a significant finding given that the survey was conducted
during a period of considerabl e econom c uneasi ness marked by a downturn
in major financial markets," said the World Econom ¢ Forum presi dent Kl aus
Schwab.
The Forumis attended by financial and business | eaders, as well as 40
heads of state and 250 governnment mnisters.
Asia is represented by Malaysia's Prinme Mnister Datuk Seri Dr Mhathir
Mohamad, Singapore's Senior Mnister Lee Kuan Yew and Japan's vice-
m ni ster of Finance for International Affairs E suke Sakaki bara.
"Inside the Mnd of the CEG The 1999 d obal Survey" consisted of
interviews with 802 CEGs fromNorth America, Europe, Asia and Latin
America. The interviews were conducted between July and Septenber | ast
year.
The survey al so shows that CEGs consider their own geographic region as
the source of opportunity for their conpanies' growh over the next three
years.
"This indicates that the world econony we're in now may be not so much
gl obal as gl obalising. The power and dependability of the home market
remain critical conponents of growth expectations,” said
Pri cewat er houseCoopers CEO Janes J. Schiro.
Among ot hers, the survey concludes that the CEGs are bullish on the
potential of el ectronic business (e-business) for their conpanies. They
predict form dable new conpetition in their industries and significant new
revenue grow h through e-busi ness over the next five years.
They al so report that within such period, the technology | eads currently
by North American conpanies is likely to evaporate.
"A new way of doi ng business, driven by new technol ogi es including the
Internet resulting in new value propositions in many industries. It is not
only changi ng the way conpani es do busi ness but al so the way we as
consuners view the world," Schiro said.
Hal f of the respondents said that non-traditional conpetitors would pose
a significant conpetitive threat using e-business as a nmain channel to
their custoners.
From a regi onal perspective, the threat was seen as nbst real in Asia
(59 per cent) and less immnent in Latin Arerica (29 per cent), says the
report.
O her notabl e survey findings include the increase of web-surfers anbng
CEGCs, the inportance of know edge managenent for compani es' success,
i ssues associ ated with Y2K probl ens, and reshapi ng corporate culture and
enpl oyee behavi our
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