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Franchi se i ndustry pl atformfor exporters: Abdullah

Rozi ana Hamsawi

THE expandi ng franchi se i ndustry i n Mal aysi a can serve as a platformfor
aspiring Mal aysi an entrepreneurs to becone exporters as thereis alot of
opportunities for young people with limted capital to set up a successful
franchi se busi ness.

"It is a challenge which | amsure young Mal aysi ans can nmeet. | have
seen at | east two (conpani es) which are doing well with their franchise
busi nesses in Brunei and Thailand," Deputy Prine M nister Datuk Seri
Abdul | ah Ahrmad Badawi sai d

However, the franchi se busi ness, |ike any other, requires the sane ki nd
of dedication, hard work, professionalismand ability to assess narket
sentiments, consuner preferences, demands and trends, Abdullah told
reporters in Kual a Lunpur yesterday after opening the "Franchi se Asia
1999" exhi bition.

"W recognise that retail trends are currently | ed by Western
entrepreneurs but there is no reason why their products are i nherently
nore appealing...in fact, the region's consunmer products and food are
popul ar anong expatriates and tourists," he said.

The country's international business stature has been enhanced by

Mal aysi an congl onerates i nvesting in countries all over the world and in
i ndustries as diverse as power generation, manufacturing, construction and
even novi e- naki ng.

"Now, we want our products in the retail outlets of the region and the
worl d," he said.

The vision can be realised if there is concerted effort on the part of
the I ocal business community to think beyond the | ocal markets, the Deputy
Prinme M nister said.

"To succeed i nternationally, nagerial and marketi ng experti se nust be
enhanced and research and devel opnent into products and markets
prioritised,"” Abdullah added.

Earlier in his keynote address, he noted that Asia's potential interns
of consumer demand is trenmendous.

"The i ncreasing af fl uence and demand i n the regi on should al | ow
enterprising businessmen to expl ore franchi si ng opportunities.

"For businesses, especially those fromoutside the region, franchising
woul d be a cost-effective nmethod of expansion in Asia,"” Abdul | ah said.
They shoul d sei ze the opportunities afforded by the regi on's econom ¢
recovery to tap new markets and bring i n new products, he said.

Abdul | ah not ed t hat Ml aysi a has been an acti ve supporter of the
franchi si ng busi ness since 1992 when Prine M ni ster Datuk Seri Dr Mahathir
Mohanmad est abl i shed a special unit inthe Prime Mnister's Departnent to
address issues related to the sector.

It was | ater taken over by the Entrepreneur Devel opment M nisty and
since then a franchi se devel opnent progranmme has been devel oped to
facilitate financing as well as i nprovi ng know edge in the busi ness.

In five years, the progranme regi stered 78 franchi ses. There are
currently 220 franchi se systens in the country, of which 113 are honmegr own
ones.

Last year, the Franchi se Act was passed to ensure better regul ati on and
supervi si on of the industry.

The week-1ong Franchi se Asia 1999 includes neetings of the Wrld
Franchi se Council and t he Asia Pacific Franchi se Confederati on.



More than 130 i nternational and | ocal franchi se systens are taking part
inthe exhibition. The conference drew 300 parti ci pants.
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