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Quality is key to success, says AlA

Vendy Lim
QUALI TY products and services as well as constant innovation to cater to
changi ng i nsurance needs were cited anobng the reasons for American
I nternational Assurance (Al A)'s success in the country.
Al A Mal aysi a senior vice president and general nanager Edward Bush said
the ability to succeed as the second | argest insurance conpany by market
share in Mal aysia was due mainly to the conpany's focus on custoners and
itsstriving to attain the highest |level of quality services.
"AlA is a soundly managed conmpany comritted to profitable growth in the
long term
"Currently, we have alnmost RVMb billion in total invested assets in
Mal aysi a. This was achi eved through a policy of re-investing all our
i nsurance premuns within the country," Bush said at the conpany's 50th
anni versary cel ebration | ast night.
The anni versary dinner, with Al A group chairman Mauri ce Greenberg as the
guest of honour, was officiated by Prime Mnister Datuk Seri Dr Mahathir
Moharmed.
The conpany's financial abilities is widely recognised with a re-
affirmed "AAA" credit rating fromrating agenci es.
Bush added that Al A also believes in local abilities as the backbone of
t he conpany and has i nvested heavily in supporting, training and
motivating its staff.
As a responsi ble corporate citizen, he said, the conpany had donated to
a wi de range of organisations and causes rangi ng fromschools and sports
organi sations to youth Iiteracy canpaigns.
Last year it launched the "Have-a-Heart" fund to sponsor needy Ml aysi an
chil dren under goi ng heart surgery.
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