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Renewi ng a comitment to nake Langkawi the tourist destination

Zubai dah Abu Bakar

THE Culture, Arts and TourismMnistry's aggressive pronotion of Langkaw
as a holiday destination speaks a |ot for the planning that has been put
into bring inthe tourist ringgit.

The man at the hel m- Datuk Abdul Kadir Shei kh Fadzir - wants to turn
the duty-free port into a "window', drawing visitors to the country.

Mal aysi ans are hoping to see serious nmeasures and a nore focused
approach in realising this objective.

A l ot has already been done to put Langkawi on the international tourism
map since the island was accorded duty-free port status in 1997. Today,
Langkawi is widely known as a destination for holidays and conventi ons.

The Governnent, through the Langkawi Devel opnent Authority and the
private sector, has contributed a | ot towards Langkawi 's devel opnent.

Several world-class events, |ike the Langkawi International Maritine and
Aer ospace Exhi bition have pronoted not only the island but al so Mal aysi a
as a whol e.

But the devel opment of Malaysia's tourismindustry has suffered over the
past two years due to the econonmic slunp in East Asian and Asean
countri es.

The industry needs to be rejuvenated.

During his first official visit to Langkawi after being nade the
Culture, Arts and Tourism M nister, Abdul Kadir tal ked about pronotions
al ong the line taken by nei ghbouring countri es.

"It will be just like how people canme to know about |ndonesia through
Bali and Thail and t hrough Phuket," he had sai d.

We can expect positive nmeasures in the pipeline - already there has been
a proposal for those working at the Langkawi International Airport to
| earn Japanese

Al those in authority however, nust sit down and really focus on the
devel opnent and nmarketi ng approach.

While admitting that short- and |l ong-termplans to be inplenented can
only succeed if service providers like hotels, transport operators and
others play their part, those in the industry say there has to be clear
direction on how the Governnent wants to devel op Langkaw .

For one, the CGovernnent does not want Langkawi to beconme a concrete
jungl e.

But i ndustry sources al so want to know how t he Government intends to
proj ect Langkaw .

"What do we want to pronpte the island as? A fam|y-concept holiday
destination, a shopping paradi se, nature and eco-tourismattraction or a
conbi nati on of these?"

"Or shall we stick to the "Make It Langkawi' joint marketing strategy
organi sed by Mal aysia Airlines and the Langkawi Devel opment Authority with
the thenme " Sun, Sea, Sand and Shopping'," a tourismpronoter asked.

Tourism |l ndustry Agencies Associ ati on of Kedah president Abdul Wahab
Csnan sai d the peopl e of Langkawi rust contribute by playing the rol e of
"the perfect host" if the island wanted to see repeat tourists.

He said there should be pro-active efforts to facilitate co-operation
bet ween the Governnent and the hospitality industry to fully exploit the
tourismpotential on the island.

The tourismindustry in Ml aysia has seen a decrease in foreign arrivals
over the past few years and therefore, nore concerted efforts nmust be



taken to revive it.

In 1996, foreign visitors to the country totalled 7.1 mllion. The
figure dropped to 6.2 million and 6.8 million in 1997 and 1998
respectively.

Visits by foreigners to Langkawi al so showed a simlar trend, decreasing
to 418,911 | ast year conpared to 477,903 in 1997.

Anpong short-term measures to be considered by the mnistry to exploit
the potential of the tourismindustry is the reduction or renoval of
i mport duties on various itemns.

New markets will al so be tapped |ike China and India, and conditions for
visa applications will be relaxed or reduced to nake the country nore
"tourist friendly".

It was indeed a cue to those in tourismpronotion to double their
efforts when Prime Mnister Datuk Seri Dr Mahathir Mhanmad hi nsel f turned
sal esman to pronote Ml aysi a and Langkawi, when he | aunched the "Make It
Langkawi " marketing programe at the Langkawi Travel Mart.

More needs to be done especially in terns of better choice of duty-free
itens besides cigarettes, |iquor, chocol ates and househol d itens.

Common conpl ai nts anong hoteliers and restaurant operators on the island
about the district office's decision to "freeze" the issuing of |iquor
I i cence shoul d be addressed.

Tourists expect a wider range of entertai nment on the island. Those
unhappy with this may visit nei gbouring Thail and.

Al said and done, locals and tourismoperators nmust give the tourists
their noney's worth and not just try to nmake a fast buck.

At the end of the day, it is the quality of services, conpetitive prices
and good lasting inpressions that will keep tourists com ng back to
Langkawi .

Lima "99 is just round the corner. Let's not repeat the m stakes of the
past .

( END)
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