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3R aims to ‘provide young
Malaysian women with
information on how to lead
independent lives, how to live
healthily and stay safe

By EIRMALASARE BANI

A NEW television programme called 3R,
which dands for Respect, Rdax and Re
sponse, was launched recently for women in
Maaysa The programme will be ared on
TV3 on Sunday evenings a 7pm beginning
August 6.

The magazine programme, which consgs
of 26 episodes. will adso be repeated every
Fridev evening & 9pm on Adro Ria be
gnning August 11. oeks  t

The new (Ivpamic DrogrammeseRis.. 10
promote grester awareness of opportunities.
endeavours and achievements for women. It
is filled with a variety of topics that will
keen the audience enthraled throughout its
30-minute sot.

“Ingead of the usud fashion and
features, 3R ams to provide young Mday-
san women with information on how to
lead independent lives, how to_live hedthily
and stav safe,” 3R’s executive produceér
Datin paduka Maina Mahathir sad at the
launching of the new programme in Kuda
Lumpur last week.

Marina, who is also the president of
Maaysan AIDS Council, expressed her hope
that 3R’s target audience. namely young
women. would be empowered by the infor-
mation available on the programme

3R’s production team comprises individ-
uds who ae pasionae and committed to
women's issues. The producer, directors and
writers are dl women who ac knowledge-
able in such issues, having worked with
mgn’s groupst_and various non-govern-

ranisations. ,

The &&;ramme is produced and directed

by Lina Ten of Red Communications and

hosted hy new faces Azah Yazmin Yu-

sof . Rafideh Abdullah and Low Ngai' Yuen
It is ds0 shot entirdy on location and not
in a studio. to provide a more realistic
sting:.

Condging of five sagments — issue of
the week, interviews with women persona-
ities, activity, information technology and
hedth tips 3R is presented manly in
Bahasa Mdaysa with one or two segments
in English.

A website has also been created at
www.3R.commy t0 provide more informa
tion about the issues, topics and places
mertioned in the programme.

Corporate sponsors for 3R ae TV3 ad
Astro Ria, while principal sponsors are
Siemens, Southern Bank Direct Access,
Nestle, Organics Shampoo and Maxis. Sub-
sidiary sponsors include British lndia,
Guess, Nike, MAC Cosmetics, EMI Positi
th:? and  Perusshen. | Otomabil Ny

Meanwhile. Semens sad one of the man
topics discussed in the programme will be
on mobile tdecommunication products and
devices.

“We hope to enrich the lives of young and
dynamic Mdaysan women by empowering
them with the latest information on mohile
and communication technology, ” ;
Semens Mdaysa vice presdent of Irﬁ%lg-j
\r}wvetion and Communication Mobile, Mr Alex

ong.

Spesking to reporters after the launching,
Wong said the company bdlieves that young
women in the country will play a dominant
roe in the ussge modern “mobile com-
munication devices, such as the mobile
phone.

Semens has pogdtioned three new Wi P
or WAP (wirdess application protocol) en-
aled mobile phones targeted a today's

women.

The firds modd cdled 3508; was created
to meet the demand for information and
entertainment  features on mobile handsets.
It includes new features such as Picture
Messaging and Calling Faces, and is er-
gonomicaly designed to apped to the age
sector of 16 to 30.

The sscond modd, 3518i, revolutionises the
mobile phone concept with its rugged out-
look and integrated antenna The phone is
adso resigant to water, dugt and shock.

Meanwhile, the third modd, 35681, is desk
and weighs only 99em. It is targeted at the
professional and mobile businesswomen
and offe's a comprehensve organiser and
W@P browser.
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