‘Good PR should come_from the heart’
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mentaly handicapped so that
these people could at least
lead pat of their own life

“We are hdping them to do
basic things in life like
demning up themsdves and
eding,” he sad.

His work with the Mday-
dan Red Crexcent Society IS
well known too. He was the
vice-charman and used to be
international adviser to the
world lied Cross Society.

He is not content with giv-
ing cash but donates his time
and abilities as wdl. All thro-
ugh his working life, Lim hes
found time to organise inter-

national campalgns to gam
support for the movement.

Lim uses his credtivity to
drav crowds and reach their
hearts. He organises cam-
paigns, ns indentities ad
Sponsors VI leos to  communi-
cae his Messages,

He produced “The Trap”,
an anti-drug film which was
presented a a world confer-
ence by Prime Miniger Datuk
Sai Dr Mahathir Mohamad.

It was voted one of the top 10
public service films in a world-
wide competition held in New
York. The film carried a
universal message and it was
mede avalable to other coun-
tries to help them counter their

own drug problems

Lim has been helping peo-
ple for more than 35 years

sometimes  his  contribu-

tions are made directly to
individuds who need hew to
overcome other hardships.

Sometimes he turns coun-
sellor when people bring their
persond problems. This part
of his life will statydforever
changi shape accordi to
needsng demands ofngcom
munity.

Lim enjoys at, especidly
Adan at and antiques.

“I surround myself with
their beautv.” he added.

Unlike others who invest in
art and artifacts of ancient

times, he buys them out of
sheer love. Every nook and
cranny, corridor and e
ng of his house and office will
e a vidtor stop to study.

He plays a vitd role in the
country to promote and pre-
serve the arts and crafts of
the different ethnic groups.

One of Lim's efforts in
preserving the heritage is
when he adopted a heritage
building “Loke Mansion”.

He coined the word “Arti-
quarium”, a word for the
building and tumed it into an
art and antique gallery to
give purpose to the building
and olﬁ)portunlty for people to
vigt the place



	Good PR should come from the heart (Business Times 21/12/2000)

