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KUALA LUMPUR: It seens all the ingredients are in place for Malaysia to
produce nore food and it is for the corporate sector to spearhead the
i ndustry.

In fact, experts are | ooking beyond the Ml aysian table and are getting
excited by the prospects of nmarkets outside Ml aysi an shores.

They say when one thinks of Ml aysia, imges of the Petronas Tw n
Towers, tropical rain forest, beaches and oil pal mplantations usually
spring to mnd. But these "assets" can go beyond national pride and can
play a vital role in selling Ml aysi an-nmade products |ike food.

They can be used in the brandi ng of Ml aysi an-produced goods to great
effect in marketing themto the world.

Brazil is doing it. The |land of football, sanba, carnival and coffee
| aunched its "Cafes de Brasil," project recently. The project is to pronote
the country's coffee culture and put "designer" coffee in cafes all over
t he worl d.

BRANDI NG TO SELL MALAYSI A

Since agriculture will be Malaysia' s next vision, the export of
agricultural products nust be branded and packaged to nmake it acceptable to
the target narkets.

Dr Abdul Aziz Abdul Rahman of Universiti Putra Malaysia's Faculty of
Econom cs and Managenent says that Mal aysia's opportunities in food
producti on are trenendous and nust be expl oited.

He reckons that branding is one way to sell Mal aysi an products but
producers nust first understand the market -- identify them study consuner
preferences and packagi ng.

Consuners in the devel oped nmarkets are sel ective and are concer ned
about quality, hygiene, nutrition and organically-produced food.

"Products that nmeet these criteria fetch a high premiumin the
devel oped markets in Europe,” says Abdul Aziz.

LI NKUP W TH MULTI NATI ONALS

To reach these markets and to conpete in the conpetitive world of
agricultural food, the country cannot rely on farners organi sati ons or
agenci es, but through a Iinkup between such agenci es and nega conpani es, he
says.

Agriculture Mnister Datuk Effendi Nawaw understands this and said in
a recent seminar that "the way forward is the successful collaboration
between the public and private sectors."

The seninar al so generated nuch interest in agriculture and
mul tinationals were urged participate and this might only be forthconming if
there were incentives.

Abdul Aziz says for one there nust be a conducive environnent for doing
agricul ture business such as reduci ng bureaucratic bottl enecks with regard
to land access and providing support in infrastructure and fundi ng.

Dean of UPM s Faculty of Agriculture Prof Mhanmed Yusof Hussein says
that the country has to | ook beyond rubber and oil palm

"W nust look into the cultivation of other crops such as corn and
tapioca, apart fromfruits and vegetables."

Prime Mnister Datuk Seri Dr Mahathir Mhanad realised this to be a
probl em when he said at the sane sem nar that many conpanies involved in



agriculture preferred to stick to rubber or oil palm

Mal aysi a needs to develop skills and expertise in mxed farm ng and
crop rotation to enable it to produce food for | ocal consunption and for
export, he had said.

The prime minister al so suggested going into the rearing of fresh and
saltwater fish and identified areas suitable for mariculture (breeding of
fish in cages).

Apart fromfish there is also potential for the breeding of prawns,
oysters, nussels and other crustaceans, Abdul Aziz says.

FI ZZ 1 N NON- ALCOHOLI C BEVERAGES

He al so sees a big market for non-al coholic and tropical beverages,
such as tea and coffee, in the devel oped countries in Europe, America and
Japan.

Herbs, l|ike "Tongkat Ali," which has nedicinal value, as well as spices
can be added to beverages. This is to cater to consuners denmands for
sonething different in ternms of presentation and product.

A wel | -known tea plantation has nade the first nove by marketing
fruit-flavoured teas under the Seri Songket |abel. The product is branded
after the exquisite "songket" fabric which is quaintly Ml aysi an.

Abdul Aziz says the livestock industry can be lucrative as the country
produces its own ani mal feed such as pal mkernel cake. Pineapple and pad
waste can be the feed ration for the aninmals to elinmnate inports of costly
ani mal feed.

He says the "alternative" systemor the controlled environnent system
of breeding livestock is suitable as it does not require pasture.

The demand for the traditional and ethnic food is al ways there and
oven-ready "nasi |enmak," "nasi kandar," "satay" and "yong tau foo," will go
down well with Ml aysians or other ethnic communities Iiving abroad.

Canned or packet "teh tarik" will certainly be a hit anong Ml aysi ans
residing in foreign | ands.

SPECI ALI SATI ON | MPERATI VE

A fast growi ng market, Abdul Aziz notes, is the "halal" food market.

Islam ¢ and non-Islanmic countries are keen on "halal" food because the
sl aught eri ng and processi ng net hods are hygi eni ¢, he says.

"The 'halal' food market is worth US$20 billion gl obally but
unfortunately Mal aysia is not a player,"” he notes.

However, producers of agricultural food who want to penetrate the
gl obal market will have to specialise, he says.

They nmust work on a limted nunber of food products where they are
global Iy competitive, he suggests.

"There is also a need to internationalise our products with a brand
that will be associated with the country such as 'Sunkist' or "Kiwi fruit
had done for the US and New Zeal and, respectively. W have a variety of
tropical fruits with no brand," he | anents.

It is not that Mal aysia cannot do it, he says, because the country does
have an internationally acclained name in "Sel angor Pewter," noted for its
f abul ous t abl eware and craf t smanshi p.

SCI ENTI FI C SUPPORT

This being the case, Malaysia has to tune itself in the right direction
or otherwise "we will be working in a vacuum and cannot sell our goods
anywhere, " Abdul Aziz says.

Conmpared with other countries, Malaysia is in a good position in
marketing its agricultural products, he says.

"W have a strong R&D base with agencies |ike the Ml aysi an



Agricul tural Research and Devel opnment Institute (Mardi), PalmO | Research
Institute Malaysia (Porin), Rubber Research Institute Ml aysia and
uni versities.

"These agencies are there to provide the scientific support to create
our own international standard for our products,"” he says.

Abdul Aziz observes that the country has a fairly established trading
structure. Wth the many conpani es engaged in the agriculture export
busi ness Mal aysia is well positioned to venture into the gl obal food market
with the right tie-up with the multi-nationals, he says.

Wth the governnment's comm tnent and support the country may well be a
food supplier in time to cone. -- Bernana
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