13/ 05/ 2000
I nt egrat ed approach to enhance Mal ays' interest inretailing

Hami sah Hami d

AN | NTEGRATED acti on pl an i nvol vi ng gover nnent agenci es, financia
institutions and owners of shoppi ng conpl exes i s needed to open up access
to the retail business to snmall- and nediumscale Malay retailers, Ml ay
Chamber of Commer ce Mal aysia (MCCM deputy presi dent Dat uk Abdul Rahman
Mai di n sai d.

He said Mal ays who try to venture into the retail business face many
obst acl es, including high rentals at shoppi ng conpl exes, accessibility to
funding and | ack of training.

"There is a need to | ook at the industry froma nmacro point of view and
an i ntegrated approach i s needed to enhance the Mal ays' interest in the
retail business," Abdul Rahman told a news conference in Kual a Lunpur
yest er day.

He was asked to comment on Prine M nister Datuk Seri Dr Mahathir
Mohamad' s concern over the Mal ays' |lack of interest inthe retai
busi ness, which he rai sed during his presidential address at Umo's 54th
General Assenbly on Thursday.

Abdul Rahman, who is al so Mal aysi an Resources Corp Bhd presi dent, said
Dr Mahathir's concerns are based on the nunber of Mal ays involved in
retailing conpared with their involvenent in other fields.

"It is acall by the Prine Mnister at an inportant gathering of Ml ays
to rem nd everybody that the Mal ays' involvenent intheretail business is
i mportant. The Prinme M nister has pointed out deficiencies, sow have to
see how we can overcone them... we should react in the right manner," he
sai d.

Abdul Rahman acknow edged t hat t he percentage of Malays involved in the
retail and distributive trade intowns is very small.

He sai d rel evant parties such as district councils and devel opnent
agencies |ike Mara and state econoni c devel opment corporations, owners of
shoppi ng conpl exes and hyper markets shoul d be aware that successful Ml ay
retailers are needed to strengthen the Mal ay econony.

Abdul Rahman said retailing and distributive networks are the core of
the Mal ay econony because the retailer is the Iink between producers and
consumers. "If there is noinvolvenent of Malays in the retail business,
it wll be hard for goods produced by Mal ays to penetrate | arge
super nmar kets. "

Shoppi ng conpl exes, he said, should be sensitive to the needs of small-
and medi um scal e Mal ay retail ers and shoul d all ocate space for thembased
on affordability.

"I'f we can build | owcost houses, why can't we build | ow cost retai
| ot s?" he asked, suggesting that shoppi ng conpl exes all ocate small retai
lots side by side with the | arger ones.

Abdul Rahman sai d banks shoul d support snmall Ml ay retail ers by
i mproving their accessibility to funding, while at the same tinme hel p
provi de support services such as traini ng, managerment and marketing
net wor ks.

He said Mal aysia can enul ate the | arge bazaars i n West Asi an countries
wher e t housands of retail ers are grouped together under one roof, or in
Sout h Korea where the authorities have nade it possible for snall
whol esal ers and retailers in the textile industry to operate in big
cities.
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