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Kadir makes it a personal chall enge

Fauzi ah | smai |

TOURI ST arrivals for this year have been targeted at 8.5 mllion, a wee
bit ambiti ous perhaps, but not beyond reach, considering that the region
is well on the way towards full recovery fromthe debilitating financia
crisis of 1997.

Last year, Malaysiaregistered 7.93 mllion arrivals, surpassingthe
Nat i onal Economic Action Council's target of 6.3 mllion by about 25 per
cent.

Dat uk Abdul Kadir Shei kh Fadzir, for one, is fully confident that the
2000 target can be achieved. In fact, he has taken it on as a persona
challenge in his capacity as the Culture, Arts and Touri smM ni ster

Abdul Kadir is only the second mnister to hold the Culture, Arts and
Tourismportfolio since the mnistry was set up in 1987, having repl aced
Tan Sri Sabbaruddi n Chi k who went into retirenment |ast year.

The tourismsector is a maj or forei gn exchange earner for Ml aysi a,
ranking fifth in 1984, third in 1995 and second in 1996; but dropped back
tothirdin 1997 and 1998 because of the regi onwi de econom ¢ downt urn. And
among the first and nost severely affected was inter- and intra-regi ona
travel, both business and | ei sure.

Since 1994, the nunber of tourists visiting the country have averaged
nmore than seven million a year. After a setback in 1997 and 1998,
travel l ers streaned back into the country to post record arrivals of 7.93
mllion in 1999, topping 1995 7.46 million.

Interms of receipts, again with the exception of 1997 and 1998, there
has al so been a steady i ncrease, the peak being RMLO. 35 billion in 1996.

But for 1999, receipts have been estimated at RML2.3 billion, up a
whoppi ng 44.7 per cent over 1998.

Abdul Kadir, a very hands-on ninister, has since early this year turned
intothe country's No. 1 Touri smSal esman by personal |y | eadi ng tourism
m ssions abroad. Inearly April, he visited seven West Asian cities in 15
days. Prior to that, he spent 10 days i n Europe and another 11 days in
I ndi a.

The m nister was al so in Hong Kong for the 49th Pacific Asia Travel
Associ ation (Pata) conference later inthe nonth. Wile there, Abdul Kadir
expl ai ned the Governnent's strategy to restore Mal aysi a as the preferred
hol i day and convention destination in the region

The pl an incl udes repositioning Mal aysia as the top-of-the-mnd
destinationin all international and regi onal markets through a dynam c
i mage- bui | di ng canpai gn based on the thenme "Mal aysia Truly Asia.”

He said Mal aysia al so enbarked on a "friendly and highly" tactica
canpai gn t hrough t he hosting of sel ected najor world cl ass sporting
events. Last year, the country played host to the Petronas Ml aysi a G and
Prix and the World Cup Gol f.

In addition, the Governnent has prepared a year-round programe of
events to neet all tastes and preferences of visitors to the country.

"Regar dl ess of whet her you are an adventure seeker, an avi d shopper,
| ei sure travel l er, sports enthusi ast or conventi on organi ser, Ml aysi a
of fers you an unrivall ed experience of sights, sounds, snells and tastes.

"Fromthe world's tallest building to the ol dest rainforests, from
desi gner golf courses to duty-free shopping and exotic cuisine, you are
guar anteed a nenorabl e and eventful holiday in Mal aysia," he had told his
audi ence i n Hong Kong.



H s m ssi ons abroad have produced sone very encouragi ng results too. In
I ndia, for exanmpl e, Abdul Kadir encouraged several Indian fil mproducers
tovisit Malaysiato viewfor thensel ves possible locations for their
filns.

These producers, during their nmeeting with Prinme M nister Datuk Seri Dr
Mahat hi r Mohamad | ater, indicated a keen i nterest to shoot parts of their
films here.

This can be a very effective way of pronoting Ml aysi a, al beit
indirectly, to mllions of people. Considering how expensive it is to
advertise and publicise the country on aninternational scale, it is also
a cost-effective one.

In addition, Abdul Kadir intends to make full er use of TourismMal aysi a
offices abroad to pronote destinations in Ml aysia. The Governnent had
recently approved the setting up of 12 nore offi ces overseas, bringingthe
total number to 30.

The newl y approved offices are to be | ocated i n New Del hi, Munbai and
Chennai (India); Dubai, Jeddah and Cairo (West Asia); Beijing and Shanghai
(Chi na); Phuket (Thailand) and Jakarta and Medan (| ndonesi a). The 12th
office will either be in Ho Chi Mnh Gty or Manila.

At present, TourismMal aysia has five offices in Europe (France,

Germany, ltaly, Sweden and Britain), two in the US (Los Angel es and New
York), two in Australia (Perth and Sydney), two i n Japan (Osaka and Tokyo)
and one each i n Canada, Hong Kong, Singapore, South Africa, South Korea,
Tai wan and Thai | and.

The opening of the new of fi ces does not nean that Tourism Ml aysia will
be neglecting the traditional nmarkets.

"Before we proposed to the Cabinet. We didalittle study where we found
t hat one of the biggest cost conponents of travel is transport. If we | ook
at Europe, for exanple, we find that the people there tend to travel
wi thin the continent.

"It is therefore strategic for us that we too | ook to our nei ghbours
such as I ndonesia and Thail and. China, India and Wst Asia are al so
relatively near to us," he said.

Furthernmore, Malaysia has a lot of things to offer to nake them"feel at
hone." For example, the Arabs will not face any probl emfinding "hal al”
food or mosques. Similarly, the Chinese and Indian travellers will not
have probl ens with food and cul tural preferences.

And, while it augurs well for the industry to have a "representation” in
maj or markets, success in actually getting the travellers to cone here
wi Il not depend on the policies or where the office is | ocated, but on the
attitude of the ground officers.

Abdul Kadir believes that Touri smMal aysia's overseas directors should
"go out and service the travel operators.

"They shoul d no | onger depend on wal k-ins. Their main work is to go out
and solicit business... dissenm nate i nformati on about Mal aysi a, educate
them on what the country has to offer.

"The travel operators are the ones making this (arrivals) happen," he
sai d.

For this reason, the Mnistry has introduced a wel | -coordi nated series
of famliarisation tours for foreign agents, nmedi a and corporate
personnel . These tours will provide themw th a chance to expl ore and
experience first hand the wi de range of touri smproducts and services in
Mal aysi a.

It also serves as a platformfor the foreign travel agents to sanple and
identify suitable tourismproducts which they can package for their
clients. And feedback fromthemon how Mal aysi a can be made nore
attractive will be wel coned.
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