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No better place and tinme

THE Asi an financial crisis in 1997 caused such a whirl that the region's
once vi brant and dynami ¢ economies are still grappling with its deep

i npact; and with the many questi ons asked of what they had thought were
reasonably wel | worked success fornul as. Though these countries are now
back on the growth path, the region's economi c | andscape i s probably
forever changed, as are its relations with the rest of the world, in sone
cases nore apparent than others. Like the other countries hurt by the
turnmoil, Mal aysi a had had to nmake sone very difficult adjustnents and
decisions, at first tocontainthe fallout, thentorestore stability and
revive the econony. In fact, it was ridicul ed and ri sked bei ng ostraci sed
by the gl obal community for adopting neasures perceived by sone as
"heretical".

Through it all, however, one thing was constant for the country: the
Government remains firmy business-friendly. It has al ways believed in
creating the best posible environment for doi ng business, without
conpromising onits obligations to society. The Governnent has | earnt a
long tinme ago that the two objectives are not nmutual |y exclusive, and this
policy was readily recogni sed by investors, |ocal or foreign, duringn al
t hose heady years precedi ng the crisis. But when Mal aysi a opted for sone
controversial nmeasures ai ned at quel ling the turbul ence of three years
ago, the country ironically fell out of the global investnment comunity's
favour; ironical because they were intended as much to benefit the
busi ness as the social sector. The investors already in the country - the
long-termones that is - when the selective capital controls were
i ntroduced would tell all those anal ysts, if they had only asked, that the
measures were a wel coned relief as their operating environnent were al nost
i medi ately stabilised. If anything, the multinational corporations
(MNCs), especially, probably felt the tough policies ought to have been
adopted earlier.

International Trade and Industry Mnister Datuk Seri Rafidah Aziz said
on Tuesday that Mal aysia is now energing as a favourite | ocation for
regi onal manufacturing operations. Uptill May 31, the Governnment has
approved 636 representative offices, 335 regional offices, 52 operationa
headquarters and 47 i nternational procurenment centres. And in the 16
months to April 2000, the manufacturing sector drew 911 projects invol ving
i nvestments worth to RML9. 4 billion, of which RMLO.6 billion was invested
in new projects and RVMB.8 billion in expansion or diversification. About
70 per cent of the newcapital is foreign, the mnister said.

It is less than three years before the Asean Free Trade Agreenent comes
into full effect, and there is arguably no better place and tine for a
manuf act urer eyeing the region's vast market to be i n than here and now.
The popul ation is highly educat ed, nmeani ng t he workforce can be easily
trained; the country is nmulti-cultural, which affords products to be
concei ved, designed and produced for the entire region; costs are still
| ow, al though | abour is no | onger cheap; and the infrastructure i s anong
the best in the world, in sone areas surpassi ng even those i n devel oped
countries. And of course, there is the Governnment which i s al ways
"responsive to constructive and vi abl e suggestions fromthe private sector
to finetune policies and measures", as noted by Rafidah

It is not just the MNCs that Mal aysia is happy to attract to its shores.
The small and nediumscal e i ndustries (SMs) and enterprises are equally



wel come, as can be seen fromthe invitation i ssued by Prinme M nister Datuk
Seri Dr Mahat hir Mohanad hi nmsel f t o Japanese SM s during his working visit
to Tokyo earlier this nmonth. Vast opportunities are expected to be
generated in the manufacturing support industries, and it is again of
mut ual benefit that SMs set up base in the country. Then there is the
intensified drive towards the establishment of a know edge- based or k-
econony, where operations do not really have to be very big to be
conpetitive; just smart. For big and snall conpanies, Malaysiais surely
shapi ng up as the smart choi ce.
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