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"@&od PR should cone fromthe heart

Zety Fazil ah Bahar uddin
GOOD public relations (PR) should come fromthe heart, said founder of
Li nKokW ng Integrated Group Tan Sri Dr Li m Kok W ng.

"Not everybody can do PR Sone nay be good but how genuine are they?" he
said during a recent interview w th Business Tinmes in Kuala Lunpur

Limsaid PR that cones fromthe heart will produce good results and this
i s proven when he was awarded the "Mst PR Savvy Chief Executive Oficer
(CEO " award by the Institute of Public Relations Ml aysia (I PRM.

Li mwas awarded the award for his continuous social work in the country
as well as to the world.

Born into a hunble fam|ly a year after the World War Il ended, Limis
very sensitive to what happened around him His artistic ability was
evi dent from young.

He loved art and culture. He believes that those who are attached to art
are sinply honest to thensel ves. These people | ove good rel ati ons and
al ways work hard to give the best for other people.

Limwas fasci nated over the flow of lines, the m x of colours, the
di fferent shapes and the perspecti ves.

"I was fascinated with all these, especially with the resulting
harrony, " he said in a recent interview w th Business Tines.

What makes it interesting is that Limdropped out of school as a
teenager and for two years, his parents never knew about this. He had nore
fun earning a living, finding out about life.

| npatient to get into the groove of things, Limbecane a reporter. Tired
with the straightforward style of factual witing he tried his hand of
bei ng a cartooni st.

"Even that was not enough to whet ny creative appetite,
came the opportunity in advertising. This was his calling.

He entered the advertising industry as an illustrator and within a short
span of tinme rose to becone creative director of one of the world's
| argest international network, nmaking history as he assuned the role.

"I was the youngest to hold the position and also the first Asian," he
said, adding that a significant fact was because the industry was
dom nated by foreigners. Limwas in his 20s when he was nmade creative
director.

Advertising gave himthe space to hone his many skills and fulfil his
creative urge. It opened a new chapter that conpletely turned his life
around.

The conpl ex, high pressure world of advertising was exactly what he
needed.

It was the catal yst he needed to bring many skills to the fore. Lim
expl ored and experinented fromprint to the electronic nedi um

The i deas poured out of him H s hands worked hard to keep up with his
brain. Limastounded his enployers and stunned the clients with the
diversity of his talents.

Whi |l e working, Limalso becane aware of the potential the industry has
and was appalled with the | ack of opportunities for local talent.

From his own experience, he knew it was not easy for others to achieve
what he ahd done. He found it easy to do what he did because he enjoyed
hi s wor k.

"I found pleasure in the many projects | worked on and never m nded the
many hours (of work) and the long hours | kept every night," he added.

he said. Then



Regar dl ess how much you he | oves the job, Limbecane restless and
dissatisfied with the foreign dom nated envi ronnent.

"I had strong views about the region and how advertisi ng shoul d be
presented to address the various cultures and markets," he said.

Bei ng the sol e Asian voice in a business dom nated by foreigners, he
could not project his ideas strongly. Limdecided to | eave as he also felt
he had a ot to contribute to anchor a strong Asi an presence using | oca
tal ent.

He felts it was time to set up his own agency.

Anot her door opened. Another chapter began.

Tracing his roots in the advertising industry, Limsaid he was 29 when
he set up Wng's Creative Consultant in 1975. It was a bold nove because
he was nmuscling into an industry controlled by expatriates and
mul tinational s.

The few | ocal agencies were nore sign nakers than anything el se. He knew
t he busi ness and understood the market.

Li m | aboured patiently and diligently to convince many of the
mul tinatioal manufacturers and ot her conpanies to use |ocal talent. For
the first time, a hone grown agency had the guts, the talent and the
busi ness acunmen to woo and wi n bl ue chip accounts.

Wil e naking a nane for hinself, Limwas still churning out the ideas
but this tinme the credits were conming his way. H's agency grew toget her
with the reputation.

Creatively, Limwas raising standards wi nning nore than 100 national and
i nternational awards. The industry elected himto head the Accredited
Adverti si ng Agenci es Associ ati ons.

Usi ng the association as his platform he pushed hard to build | oca
br andi ng.

"I believed in the quality of local talent and felt compelled to
chanpi on their cause using his personal experience as a yardstick," he
sai d.

Liml ater pioneered the 6As annual award, known as the Kancil award, as
a neans to encourage and reward quality in the industry.

His relentless efforts began to pay off as |local advertising reached
sophi stication in approached and execution. Local talent gained
recognition for quality work.

"My greatest satisfaction canme fromthe growi ng conviction of the |oca
industry inits own abilities,” he further said.

H s own busi ness noved on to becone part of an international network in
the world. A stable of clients have grown and this is when Limreached the
pi nnacl e of his profession, and again ... he got bored.

This time, Limturned to bigger prospects. He was drawn by the country's
vision of transformng Malaysia into a fully devel oped nation by the year
2020.

"I wanted to contribute to this vision and | strongly feel that | need
to do sonething," he stressed.

The m d-1980s and 1990s saw himbegin a new era as a strategic
communi cator - becom ng one of Asia's best.

This was an era and that even now, continues to see himuse the wealth
of his experience, know edge, creativity and skills to nove peopl e, change
m ndsets, influence the hearts of not just Ml aysians, but others.

He built his canpai gns on neani ngful nessages, stragetically
comuni cated, skillfully using the right media m x.

Conpani es, governments and humani tarian causes found it useful to use
his services. In one man they sourced a strategi st, one who was highly
creative and nost able to put ideas into action

Li mworked closely with the Mal aysi an Governnent del ving i nto cause



mar keting and rel ati onship building. He had a tough task communicating to
anulti-ethnic, multi-religious and multi-Ilingual society to build
cohesi veness and trust.

The Mal aysia I nc publication in 1995 was an out st andi ng pronoti on of
Mal aysia's policies to the foreign world. It was a book that had the
participation of captains of industry and hi gh-ranki ng bureaucrats who
presented a scenario of public and private sector econom c co-operation

Lim s invol venent in national events are countless. He hel ped create the
"Rakan Muda" novenent ainmed at youth devel opnent. The concept and
phi | osophy of the nmovenent was adopted by a number of countries.

He pul | ed together a canpaign to educate people on inflation with a
conmon target to achieve "Zero Inflation" and set out paraneters when
Kual a Lunpur won the bid to host the 16th Conmonweal th Games.

When the currency crisis hit the region, Limput together a canmpaign to
per suade people to show their support for the ganmes to ensure it success.
The gane was wi dely acknowl edged as the best organised | ast century.

He was specially selected to helo South Africa as the country prepared
for its first denocratic elections and this has received speci al
acknow edgenent fromthe country's then presi dent Nel son Mandel a.

Apart fromthat, Limalso work to hel p Bosnia Herzegovina rebuild the
wartorn country and this too, has been w dely acknow edged as a nasterful
execution involving a publication, exhibition and website to rai se funds.

As a designer, Limknow where and when to play his part. He endeavoured
to comuni cate the central role played by design for a | ocal market of
aspiring manufacturers who saw design primarily in artistic terns.

"The country was progressing rapidly, but it had another rung to clinb.
It had to be able to produce original, high quality products in order to
gain reputation that will help the country in developing its own brand,"
he sai d.

Li mwas one of the few people in the country who could see the future
the Governnment was trying to build. And this perhaps, explains why he has
been abl e to conceptualise and visualise so successfully the projects that
he has been entrusted with

He worked with the Mnistry of International Trade and Industry to
pronote Mal aysi an brandi ng overseas and put the design factor in place
when Kual a Lunpur began to change into a global city.

He devised the information design for the first electric train, the
international airport and the light rail transit system

The corporatisation of many conpani es al so saw himinvolved in creating
corporate identities that gave the entities a sophisticated | ook befitting
their new status.

He took steps to establish the Ml aysi a Desi gn Technol ogy Centre, an
organi sation conpletely devoted to design unparalleled in its concept.

It was created to be a hub for design. In fact it will be a fully
integrated centre, the only one of its kind in the world.

From a nmuseum t hat showcases out st andi ng product designs to exhibition
centres devoted to the display of rubber, plastic and tinber products as
wel | as studios, training centres and service clusters that incubate idea
generation, the centre will interact with the global comunity of
desi gners.

Utimtely, Limains is to evoke design conci ousness anbng Ml aysi ans.

"I want to create a love for quality and good design that will have a
spi n-of f effect on products and services developed in this country."

This concern also also led to the establishnent of a school to nurture a
new generation of designers who will have the right training and who will
have the skills of new nmedia that will enable the country to reach a
higher level inits aspiration to be able to create and i nnovate.



As an educationist, Lims involvenent not only created a new chapter in
his Iife but set trends in the sector. Limentered the world of education
desiring to inmpart the value of his experiences to the young.

"Upon making my entry, | found chall enges waiting,"” he noted.

He brought the world into the classroomthrough smartpartnership with
some of the world' s npst established and reputable universities and
col | eges.

Limis driven by a concern for the next generation and his enphasis on
creativity as a conpetitive edge is nowreceiving its due recognition
after a decade of chanpioning its value to business and life.

He changed ni ndsets hel ping people to grasp the el usive concept of
creativity and thus enabling young people to convince their parents of
buil ding careers in creative professions.

As to date, there are graduates fromthe Linmkokwi ng Institute of
Creative Technol ogy contributing to the country's transfornmation into a
know edge- econony ( k-econony).

The M Il enniumlnstitute of Technology is a nore business oriented
entity focusing on el ectronic-busi ness (e-business) that prepares the new
young for the new node of gl obal transactions where the conputer plays a
central role.

Wngs of Creativity conpletes his intention to cultivate creativity in
everyone. While his other institutes provide avenues for higher | earning,
Wngs of Creativity | ooks at the child to develop critical and creative
t hi nking skills.

W ngs provides a curriculumto develop the whole child to enable this
young generation to beconme nore articulate, able to solve probl ens and
grow up confident in his abilities.

Limtried al nost everything in life and publishing is not left out. Hs
publishing efforts were strategic to the canpai gns he orchestrated

In any case he had a love for the printed matter. He becane an
extraordi nary publisher because his involvenent in every word and page
began from conceptual i sati on and ended at printing.

Bei ng highly creative he had a fascination for typography. Limsaw nore
than just the nessage he wanted to preserve and conmuni cate. He saw the
vi sual inpact as well.

Every book that he has published is an outstandi ng exanpl e of nessage
delivered in sophisticated form

"Ml aysi a I ncor porated’ showcased the uni que public and private sector
co-operation that were the catalyst to the remarkable growth of the
econony in the late 80s to the m d-90s. "Bosnia Herzegovi na Beyond Wrds
Beyond Tears" conpl enented the
Governnent's stance to the world to help rebuild this wartorn nation.

"Green Horizon" was a cover to cover visual presentation of rainforest
richness to counter m sconceptions about Ml aysia's forest nanagenent.

"H dden Agenda, Currency Turnoil and New Voi ce of Asia" expl ai ned
Mal aysia's reason for its unorthodox reaction to protect its currency from
bei ng exploited in the world narket.

The publications gave the world Asia's viewpoints on issues that were
distorted by the West.

Li m al so annual Il y produces a publication - Education in Ml aysia - that
pronot es Mal aysi a t hroughout the world as a regional education hub

H s hunbl e background made himthe ideal giver and throughout his life,
he has supported charities and a nultitude of causes - honel ess, spastics,
blind, heart disease, HV, drug addicts and cancer victinms. H s recent
project to help train the nmentally handi capped so that these people could
at least lead part of their own life.

"We are helping themto do basic things inlife |ike cleaning up



t hensel ves and eating," he said.

H's work with the Mal aysian Red Crescent Society is well known too. He
was the vice-chairman and used to be international adviser to the world
Red Cross Soci ety.

He is not content with giving cash but donates his tine and abilities as
well. Al thro-ugh his working life, Limhas found tinme to organi se
i nternational canpaigns to gain support for the novenent.

Limuses his creativity to draw crowds and reach their hearts. He
organi ses canpai gns, designs indentities ad sponsors videos to conmuni cate
hi s nessages.

He produced "The Trap", an anti-drug fil mwhich was presented at a world
conference by Prinme Mnister Datuk Seri Dr Mahat hir Mhamad.

It was voted one of the top 10 public service filns in a world-w de
conpetition held in New York. The filmcarried a universal nmessage and it
was nade available to other coun-tries to help themcounter their own drug
pr obl ens.

Li m has been hel pi ng people for nore than 35 years and sonetinmes his
contributions are nade directly to individuals who need help to overcone
ot her hardshi ps.

Soneti nes he turns counsel |l or when people bring their personal problens.
This part of his life will stay forever changi ng shape accordi ng to needs
and demands of comunity.

Limenjoys art, especially Asian art and anti ques.

"I surround nyself with their beauty," he added.

Unli ke others who invest in art and artifacts of ancient tines, he buys
them out of sheer |ove. Every nook and cranny, corridor and passage-way of
his house and office will make a visitor stop to study.

He plays a vital role in the country to pronote and preserve the arts
and crafts of the different ethnic groups.

One of Lims efforts in preserving the heritage is when he adopted a
heritage building "Loke Mansi on".

He coined the word "Artiquarium, a word for the building and turned it
into an art and antique gallery to give purpose to the building and
opportunity for people to visit the place.

(END)
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