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Food products to see higher exports

Shi rene Shan

INthe first four nonths of the year, Ml aysia' s worldw de exports of food
products reached RML. 17 billion. The figure for the entire year is set to
i ncrease beyond | ast year's figure of RM3.68 billion.

The governnent i s encouraging the export of resource-based products,
whi ch include processed food. Towards this end, the Ml aysi a Externa
Tr ade Devel opnent Corporation (Matrade) has planned several progranmes to
assi st Mal aysi an exporters in expanding their global market share.

The national trade pronotion agency has published a series of business
handbooks on the rules and regul ations for the export of food to countries
| i ke Japan, South Korea, China and the US

The US, being one of the world's |argest consuners of a w de range of
food products, is a key market for Ml aysian exporters in the food sector.

However, conpetition is intense, with the donmi nance of US partners in
the North American Free Trade Agreenent (Nafta) in many product categories
whil e countries such as Thailand, Japan. Spain and Brazil are well
ent renched.

Mal aysi a's exports of food products to the US are snmall conpared to the
nation's total inports of these products. The bul k of Ml aysia' s exports,
val ued at RVM30 nmillion of food products |ast year, conprise seafood,
cocoa butter, fruit and cereals.

This relatively |ow export is attributed to the |ack of awareness of the
huge narket, and the sl ow response of Ml aysi an exporters on the narket
and regul ati on needs such as the standard packagi ng for food product.

The busi ness gui debook outlines the inport regul ati ons, standards
requi rements and useful contacts for Ml aysi an exporters.

For exanple, the US Food, Drug and Cosnetic Act (FD&C Act) governs food
safety, labelling regulations and quality standards for inported food.

The FD&C Act requires all food manufacturers to inplement good
manuf acturing practices for areas such as personnel, building, equipnent
and product process control

The US Food Safety and | nspection Services (FSIS) is responsible for
enforcing the Federal Meat |nspection Act and the Poultry Products
I nspection Act.

According to Matrade's business gui debook on Rul es and Regul ations for
the Export of Food to the US, the export of nmeat and neat products from
Mal aysia is presently not allowed into the US

The Nutritional Labelling and Education Act requires nutrition |abelling
for nost food products. Under the |labels nutrition fact panel, it is
mandat ory for manufacturers to provide various information such as tota
calories, calories fromfat, total fat, saturated fat and cal ci um

The US has several laws to ensure the safety of inmported food. In
addition to these regulations, various authorities regulate the safety of
food products exported to the US.

These authorities conduct a thorough pre-market clearance, nmandatory
production practices, plant inspection as well as random and on-goi ng
sanmpl i ng of products.

To ensure that the Food and Drug Administration (FDA) is notified of al
products (except neat and poultry, which is regulated by the US Depart nent
of Agriculture), the inporter nmust file an entry notice and entry bond
with the US Custons service. FDA will be notified by Custons of the food
import. |If FDA does not wish to exanmine the inport, the product is allowed



to be distributed into the US.

Mat rade al so advi ses Mal aysi an exporters of food products who wish to
export to the US market to develop relationship directly with food
brokers, who act as sal es agents for the conpani es.

O her avenues include neeting the conpani es’ corporate buyers directly.

I deal ly, the nost efficient nethod of neeting a | arge nunber of potenti al
buyers woul d be to participate in a trade fair.

Prima Agri Sdn Bhd said its participation in international trade fairs
coordi nated by Matrade has been useful. The company plans to continue
participating under Matrade's unbrella.

Anong the international food fairs participated by Prima Agri are the
Et hni ¢ Foods 2000 in Bi rm ngham UK, HOFEX 2001 in Hong Kong, ANUGA in
Col ogne, and a trade fair in Japan organi sed by the Asean Centre in Tokyo.

Meanwhi l e, Al an Limof Sei ko Marine Products Sdn Bhd said he woul d
attend the ANUGA Food Fair in Cctober, which is under Matrade's
coordi nati on.

"Even before registering with Matrade, the agency has al ways kept our
conpany inforned of its activities. After registering with Matrade, we are
periodically updated on the | atest activities, food fairs around the world
and their officers have al so provided us with many overseas contacts which
we find hel pful.

"So far, Matrade's services have been enlightening. As for continuing to
participate in Matrade coordinated trade fairs, we will have to see how
ANUGA turns out for us, as this is our first food fair outside Ml aysia,"
said Lim

The conpany participated in the South Africa trade mssion | ed by
International Trade and I ndustry Mnister Datuk Seri Rafidah Aziz in 1994
and a second South Africa trade nission led by Prinme Mnister Datuk Seri
Dr Mahat hir Mohaned in 1995. These events were organi sed by Mtrade

"I't was worthwhile as it gave me insights about these countries and how
to export my products to these markets. | made many contacts and since
setting up ny manufacturing conpany, | amnow ready to renew ny contacts
with themwi th the hope of exporting ny products to South Africa," added
Li m

Anong the list of specialised international trade fairs on food products
participated by Matrade in 2000 were the European Union (EU) Seafood
Exposition in Brussels, Ethnic Food 2000 in Birm ngham SIAL 2000 in
Beijing and Paris, and Fine Food Australia in Ml bourne.

This year, Matrade organi sed m ssions to trade fairs such as HOFEX in
Hong Kong in May. The ANUGA Food Fair in Frankfurt, Germany, will be held
on Cct 13-17 and Fine Food Australia in Novenber in Ml bourne.
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