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Hel pi ng others to hel p us

THE sharing of expertise and resources within a smart partnership
framewor k has benefited Mal aysia and this wi n-wi n concept nust be extended
to countries less fortunate than us so that we can grow together. Just as
investors fromcountries such as Japan, South Korea, the United States,

Tai wan and those from Europe have invested and hel ped us devel op,

Mal aysi an entrepreneurs must simlarly help create job opportunities and
wealth in the countries they invest in. This is particularly so in

devel opi ng countries which can better relate to our experience.

Far from being parochial, Milaysia is convinced such reciprocity wll
hel p the host countries to prosper and, in turn, expand their markets and
narrow t he devel opnent di sparity between nations. This "prosper thy
nei ghbour" phil osophy has often been expounded by Prime M nister Datuk
Seri Dr Mahathir Mhanmad, the prinme nover of closer South-South co-
operation. It has hel ped bring devel opnent to Mal aysia and the snart
partnershi p concept has been wi dely adopted by African countries.

In his visit to Uganda where he attended the d obal 2001 Snart
Partnership International Dial ogue and | aunched the Ml aysi an Busi ness
Centre (U Ltd in Kanpala, Dr Mahathir called on our businessnen to use
Uganda as a base to supply products to neighbouring African countries. W
have al ways believed in friendly relations with others and, together with
mut ual understanding, there is a lot to be gained in trade and investnment,
and in affairs of state as well. Devel opi ng countries need nore foreign
direct investnents and trade to keep them from bei ng dependent on aid. Co-
operation, therefore, is the key to survival in an increasingly
conmpetitive world.

The digital divide in an era of globalisation has w dened the gap
between rich and poor nations. At the sane tine, the conbi nation of new
sources of raw materials with new technol ogy has added nore value to a
product than ever before. Thus, investors nust nobilise every effort to
di scharge their responsibilities and obligations to enrich their host
countries besides generating profits for thensel ves. |npoverished nations
cannot possibly offer good markets to nmore well-to-do economies. In the
long run, the loss of such markets will affect all countries economcally.

Mal aysi an conpani es can use Mal aysi an Busi ness Centre (U) to create
awareness in Africa of their goods and services. Pride in a product
extends to its marketing and pronotion to ensure it reaches the targeted
mar kets. Qur private sector seens to fall short in this respect for al
too often, Malaysian goods are sold to other markets through third
parties. Dr Mahathir's nessage to these conpanies to take nore pride in
their goods is inplicit, and understandably so. Wth every visit that he
makes abroad wi th an ent ourage of both Governnment officials and
busi nessnen, he hel ps to open up new narkets and avenues for co-operation

The onus is on the delegation to take up the initiative of follow up
visits and possible joint ventures. The | ack of dynam smon the part of
conpani es and their reluctance to take risks is only to their detrinent.
If they do not take up the challenge, nake use of the opportunities
avail able, the one standing next inline will. The essence is that
conmpani es cannot afford to remain static in a world where technol ogy and
mar ket s are constantly changi ng.
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