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Shoppi ng conpl exes conpete to remain profitable

THE retai|l sub-sector property market, one of the worst hit by the
econom ¢ downturn has yet to be fully recovered. At the end of the year
2000, there were 76 shoppi ng compl exes (15.19 million sq ft) in Kuala
Lunmpur and 47 (10.55 million sq ft) in Sel angor. In Kual a Lunmpur, four
conpl exes were conpleted in the year 2000.

Aver age occupancy | evel s of 79 per cent and 77 per cent were recorded
for Kual a Lumpur and Sel angor respectively, though the | evel varies w dely

i n Sel angor.
Various incentives and pronotions i npl enented by the public and private
sector to encourage retail industry include the nati onw de Mega Sal e

Carnivals, which are held three tinmes in a year.

To further contain the situation, the Governnent recently announced t hat
new appl i cation fo commerci al devel opnents are to be withheld. Wiile this
is a helpful method in cutting down future supply in a nmediumto | ong-
term the entry of those which are under various stages of construction,

i ncl udi ng the nassive Ti mes Square and KL Sentral, are unavoi dabl e.

Last week Prime Mnister Datuk Seri Dr Mahat hir Mohamad unveil ed a
rel axation of the Foreign Investnent Committee (FIC) guidelines to further
foster foreign investnents. Foreign parties are now al |l owed to purchase
all types of properties costing nore than RM250, 000 wi t hout having to form
a conpany with | ocal participation. As property overhang i nvol ved mai nly
undesi rabl e ones, this relaxation may only assist up to a certain |evel.
Havi ng said that, a powerful and i nnovative investor may be able to turn
dead conpl exes into profitabl e and successful venture.

Shoppi ng conpl exes have evol ved trenendousl y si nce the i ntroduction of
the first conplex, Anpang Park in the 1970s. A shopping conpl ex was then
accepted as a one-stop encl osed air-conditioned space accompdati ng a
nunber of retail outlets. Over the years, these conpl exes had been
transforned i n response of nodernisation, inproved |ifestyle, standard of
I'iving and hi gher expectati on of di scerni ng shoppers.

Moder n conpl exes are now conpl enmented with entertai nnent, |eisure and
cul tural uses. Suria KLCC for instance has excellent tenants m x profile
with fashion, food and beverage, jewellery, pharnacies, and travel
agencies as well as cinenma, theatres and gal l eri es.

To house all these facilities, the sizes of these conpl exes are getting
bi gger. Suria KLCC and M d-Valley Megamal | have nmore than one million sq
ft of retail space each. It is also comon for a shopping conplex to have
nmore than five anchor tenants, usually two or nore departnmental stores,
super mar ket, food court and entertai nment outl ets.

The on-going 13 mllion sq ft Times Square (previously Berjaya Star
City) will have 12 anchor tenants and 800 shops, which includes fashion,
speci al ty shops, househol d furni shing store, el ectrical goods store and
car showroom The conplex is to be conpl enented with food and
entertai nnent outlets, theatres and i ndoor thene park.

Conpetition between these shoppi ng conpl exes coupl ed with the current
soft property nmarket, resulted in increased | evel of inportance in
managenent, operation and marketing of the conpl exes.

Rel evant pronotional activities targeted at the specific groups are
enphasi sed and focussed. Excellent tenants m x profile which conpl enent
one another and quality services interns of building facilities and human
touch are essential.



In order to keep up with the current trend and to stay alive, the ol der
shoppi ng conpl exes for instance Bukit Bi ntang Pl aza and Bangsar Shoppi ng
Conpl ex, resorted to refurbi shment programes, rangi ng fromupgradi ng t he
facade to providing better Iayout and facilities.
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