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Spl ashi ng coneback

Sari mah O hman

TEH Soon Seng used to nmake corporate headlines in the 1990s. In the heyday
of the 1993 bull run, he was the darling of stock market punters when
shares of his Aokam Perdana Bhd raced to dizzyi ng hei ghts.

Now, the businessman has set his sights abroad. He has since gone into
property devel opnent and the | eisure business in China, and is nmaking a
big splash there. H's new vehicle is Golden Plus Hol di ngs Bhd (GPHB) whi ch
is tapping into Shanghai's 1.8 nillion popul ati on.

“Shanghai is a gold mne,' declared Teh, GPHB's nmanagi ng director, to
the Mal aysian Press in China's |argest comrercial city recently, "There
are nunerous and endl ess i nvestment opportunities here. Ml aysian
busi nessnmen shoul d know how to expl ore the possibilities.'

GPHB is listed on the Kuala Lunmpur Stock Exchange's nain board. Its core
busi ness currently is property devel opnent. In February, it sold off its
quarryi ng and construction businesses to RMC I ndustries (M Sdn Bhd for
RVMZ6 m|lion

It expanded its reach to Shanghai in the 1990s when it invested in a 24-
hectare site in Mn Hang, one of Shanghai's 16 districts.

Two years later, it started construction of Shanghai's hugely popul ar
Di no Beach Water Thene Park (Dino Waterpark). The group is currently
undertaki ng the Royal Garden devel opnent project that consists of |uxury
condom ni uns and t ownhouses adjacent to the thene park. The ventures are
expected to contribute significantly to group profits by financial year
2004.

Teh encour ages Mal aysi an busi nessnmen to “venture abroad, invest, and
bring noney back. If we only think within Malaysia it will be "I take your
nmoney, you take ny noney, and the noney won't go anywhere"'

He says one key aspect to consider before enbarking overseas is detailed
mar ket research, including a close ook at the differences between
busi ness practices in the home country and the proposed new market. "It is
vital that a businessman | ooks at the financial and | egal systens and
under stands the requirenents before starting a business. Also equally
inmportant is to choose the right place, district and | ocal government,' he
says.

The Chi nese Governnment has been encouraging foreign investors to help
devel op the country. On its part, it offers a hardworking and skil ful
popul ation of 1.3 billion. There are few obstacles to setting up a
busi ness i n China.

Teh says, "W ensure our project features nodern and advanced
facilities. W cannot afford to project an image of inferior quality. W
want to keep the Malaysian flag flying high, so it's not just about
nmoney.' Teh says nmore than US$ 25 nillion (US$ 1 = RMB. 80) has been
invested in the project.

Prime M nister Datuk Seri Dr Mahathir Mohamad, who | aunched GPHB' s Royal
Garden sal es and service centre in Shanghai recently, urged Mal aysians to
be nore adventurous in seeking investnent opportunities overseas. He
commended GPHB for its China venture and its willingness to face hardship
when it undertook the Di no Waterpark project, which has since becone the
bi ggest and nost popul ar thene park in China.

Dr Mahathir was in the city to attend the 13th Asia Pacific Econom c
Cooperation (APEC) | eaders' neeting. Al so present at the | aunch was his
wife Datin Seri Dr Siti Hasmah Mbhaned Ali, International Trade and



Industry Mnister Datuk Seri Rafidah Aziz, GPHB chairman Datuk Dr Zaina
Abi din Mohd Ali, and Mal aysi an busi nessmen from both Ml aysi a and
Shanghai

The Royal Garden project will be developed in stages. Piling work for
phase 1A, which is expected to cost RM00 million, will begin soon and is
slated for completion by Novenber 2002. The sal es | aunch for phase 1A is
schedul ed for March next year

Di no Waterpark has grown in popularity since 1996 and is contributing
significant soci o-econom ¢ benefits to Shanghai, Mn Hang district and the
surroundi ng areas. The park is said to have the bi ggest wave pool in
Chi na. Last year, the China national beach volleyball conpetition was held
at the park's artificial beach.

The theme park operates in the sumer between m d-June and Septenber. It
can cater for 8,000 people daily. Sone 1.5 million people have visited the
park in the |last four seasons, with a daily average of 12,000 on weekdays
and 25,000 on weekends. A major factor in the park's popularity is the
rapi d devel opnent of infrastructure such as hi ghways and bridges in the
city and surroundi ng areas.

Shanghai is China's | argest econonic and trade centre, with a
conpr ehensi ve industrial base and a major port. It has good infrastructure
and transportation systemand is well known for its cosnopolitan nature.
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