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PM S THREE- NATI ON VI SI T OPENS AVENUE FOR NEW MARKETS

By: Mohd Arshi Daud

KUALA LUMPUR, April 24 (Bernama) -- Prine Mnister Datuk Seri Dr
Mahat hir Mohamad's week long trip to Mdrocco, Libya and Bahrain had opened
avenues for Ml aysi an conpani es to penetrate new markets in these
economi es.

Apart from Petronas, Ml aysi an conpani es’ presence in the north African
states of Mdrocco and Libya and the Gulf island state of Bahrain was snall

But the visit, ained at enhancing bilateral and conmercial ties is set
to change the future outl ook of Malaysia's trade with the three countri es.

Various fol |l owup neetings have been planned by the sonme 70 busi nessnen
who acconpani ed Dr Mahathir during the trip which ended | ast Monday.

"The trip has been a huge success as the Prine Mnister was at the
forefront in opening the door to everybody," said Perbadanan Konputer
Nasi onal Bhd (NASCOM chief executive officer, Zulkifli Mamat.

"I'ts now up to the business delegates to follow up and take advant age
of the three countries' craving for our products, technol ogy and
expertise," he told Bernama i n Bahrain | ast Sunday.

Zulkifli, one of the businessnmen in Dr Mahathir's entourage said the
private and public sectors fromthe three countries had high confidence in
made-i n Mal aysi a products and sone woul d be visiting his conpany soon.

NASCOM whi ch nmakes conputers under the PC Suria brand nanme, ained to
appoi nt agents in Mrocco, Libya and Bahrain to take advantage of the
e-education programme in the countries, he said.

The conpany, which already has 55 representative of fices worl dwi de and
exports 90 percent of its products, enjoys a nonthly turnover of RML75
mllion per nonth.

For made-in Mal aysia tel evision set manufacturer, Anggun Per nai
I ndustries Sdn Bhd, a team of potential Libyan buyers would be visiting its
pl ant in Pandamaran, Klang in the next two to three nonths.

"A Li byan governnent - owned TV manuf acturer, which produces 150,000 TV
sets per year is keen to buy 20,000 units of our TV per annum " said the
company chi ef executive officer, Tengku Ngah Putra Tengku Ahnmad Taj uddi n

The Li byan conpany is expected to firned up orders to buy |arge screen
TV of 34 inch and above someti nes next August.

"If concluded, the sales, valued at RM4 nillion will be the biggest
export market for Anggun Permai," said Ngah Putra, who at 34 is the
youngest busi ness del egate in the tour.

Anggun Permai, which produces brands |ike N kom Zapporo, Akira and MEC
is already exporting its TVs to the non-traditional markets of Siberia,
Kazakhst an, Krisgystan, Mngolia and Lebanon.

The conpany, which al so has plants in Krisgystan and Siberia forecasts
to register sales of RMBO mllion this year, double that of the RML5
mllion made in 2001.

Ngah Putra also said that the trip would be nore effective if officials
from Mal aysi an banks with expertise in financing exports |ike Bank I|ndustri
were i ncluded in the del egation.

"They will have a better understanding of the financing required for us
to penetrate these markets," he added.

Sia Ka Ho, managi ng director of Isito Technol ogy Sdn Bhd said his
conmpany, whi ch produces tel ephone, PABX and pay phones was negotiati ng not
only to supply but also to assenble its products in Mrocco and Li bya

"The Moroccan party will be comng to Malaysia in May with the ai m of



concl udi ng a deal

"This negotiation, if successful involves exporting to the European
Uni on t el econmruni cati on equi pnents worth US$12 million (RMA5.6 million) per
year," he said.

Commrenting on the trip in general, Sia said it was effective in the
sense that the Ml aysi an busi ness del egates got to neet their counterparts
who wer e deci sion-makers and who came to approach themto seek business.

Dat uk Megat Mohamed Abdul Wahab, managi ng director of Royal M nt of
Mal aysi a Sdn Bhd, Mal aysia's only mint conpany concurr ed.

"In a worse case scenari o we, businessnen normally have to | ook up for
potential custonmers through their yell ow pages to neet potential clients.

"To be a part of the entourage is a recognition, not only in terns of
expediting our novenment but also facilitating neetings with the right
peopl e, " he said.

Megat Mohaned said that the business del egates, the ngajority of whom
were the young breed of businessnmen, | ooked forward for simlar trade
del egation in the future

"Trip like this can help introduce to the outside world, the new
i ndustries that surface in Mal aysia every five to six years," he added.
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