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Reput ati on and val ue of Fortune

| RECENTLY had the chance to neet with two of Fortune magazi ne's gl oba
| eaders, International editor Robert Friedman, who's based in New York
and Asia editor Cay Chandler, who's based in Hong Kong.

Bel ow i s an excerpt from our w de-rangi ng di scussi on about gl oba
busi ness, the hot econonmic issues for East and Southeast Asia, and the
goal s and aspirations of Fortune magazine in the region

S: Cay, you' ve been in Asia for quite a few years. Wat brought you to
this part of the world in the first place?

C | was in college in the m d-80s when Japan had really bl ossoned as a
big issue in the United States with its new strain of capitalismthat was
nore potent and nore resilient then that of the United States.

At that tinme there was a big surge of people who were studying Japan and
Asia. | got caught up in the whole thing - ny first job out of college was
actually working for the Japan Tines in Tokyo. Later | re-turned to do
research for ny PhD in Tokyo, and ended up getting hired by the Wl
Street Journal as the Tokyo correspondent. After five years back in
Washi ngton as the chief econom c correspondent for the Washi ngton Post, |
was ready to return to Asia.

For the last three years |I've been based in Hong Kong as the Asian
financial correspondent. After a year, the Post got perm ssion to open a
bureau in Shanghai. |'ve been doi ng double duty back and forth between
Hong Kong and Shanghai and that's really helped nme to get nmy feet on the
ground in China and ny head around what was happeni ng there.

S: Some western publications in Southeast Asia have run headlong into
government s when reporting news that was not so favourable. How does
Fortune handle situations |ike that?

R W haven't had a problemin Southeast Asia. There was one recent case
where officials in China excised a page fromour magazine - a story about
wor kers' protests in north-eastern China. Wat's interesting about that to
me i s, instead of banning the magazine, the just took out the article,
whi ch suggest to me that they really want Fortune there.

And Fortune is a very well known and respected brand in China even if
it's not that well read. There's a |lot of admiration for the Fortune 500
list. I think China's enbracing of capitalismhas made themrealise the
val ue of that brand.

How woul d we deal with the situation if it came up here in South-east
Asia? | have no interest in self-censoring the nagazine - | wouldn't do
that. We believe in the free flow of ideas and information

S: What is the biggest enmerging story for Ml aysia?

R Bot h Singapore and Mal aysi a have been carefully socially engi neered
regi mes that have taken their econom es from undevel oped status to pretty
successful growth over the last 20 years. And say what you will about Lee
Kuan Yew and Datuk Seri Dr Mahat hir Mhanmad but they have taken their
countries to a nuch higher |evel.

The question now is whether that role nodel will be effective in taking
the countries to the next level, which is "first world status”, as Dr
Mahat hir calls it.

That to me is the big unanswered question. Do these countries have to
fundanmental | y change their m ndset about the role of government in
econom ¢ devel opnent in order to conpete effectively on the world stage?
Underlying this is the question of adapting to the new reality of China.



How t hat plays out over the next five to 10 years will be interesting.

S: Tell me a little about Fortune. The global circulation is close to
one mllion?

R Yes, with about 18 to 20 per cent of that outside the US, split
evenly between Europe and Asia. Interestingly, there's a different
perception of the nagazine in Asia than there is in Europe. There's nuch
nore respect and admiration for Fortune in Asia, whereas in Europe,
Fortune is "the American business magazine". In Asia, it's okay to be "the
Ameri can busi ness magazi ne". Sonehow Fortune is a stanp of approval.

S: Is it a goal of the magazine to grow the circulation in Asia? Can the
Asi an nunbers ever approach the US nunbers?

R | think there's roomto grow outside the US, but | think it'll be a
long tine before we reach the point where 50 per cent of our circulation
i s global

W& have a huge concentration of our Asian circulation in Singapore and
Mal aysia; the two countries are our second and third biggest markets
respecti vely after Hong Kong.

S: Do you have any Asian | anguage editions?

R We have a Chinese | anguage version called Fortune China, which is a
franchi se edition published by a separate conpany based in Hong Kong.
There's been sone interest in Korea for a simlar kind of deal, and if
it's possible to go into that, we will.

S: day, | know you are fluent in Japanese and have a wor ki ng
under st andi ng of Mandarin. Are these | anguage skills essential to doing
your job well in Asia?

C | thought it to be a big advantage, but the one thing | learned in
Japan was that the smartest correspondents were not necessarily the people
wi th good | anguage skills, they were the ones that were intelligent
anal ysts with a good grounding in macro econom cs and mar ket fundanental s.
Knowi ng about busi ness was nmuch nore inportant than the | anguage skills.
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