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KUALA LUMPUR, Jan 21 (Bernama) -- Mal aysia's devel opnent fund,
Cradl e
I nvest ment Programme (Cradle), which hel ps to convert rawideas into
comercial ventures, is wdeningits reachinto the creative narket
by
joining hands with the Li mKok Wng University, College of Creative
Technol ogy.

Cradl e' s Deputy Head Shannon Boase said that Cradl e expected to
tap
i nto i deas and projects bei ng undertaken by the university's alumi,
who
are linked to the field of information and conmuni cati ons t echnol ogy
(rem.

"We want to explore howtheir pool of creative talent and i deas
can be
devel oped i nto feasi bl e projects,
i ntroduced the
i nvestnent programme to the university's alumi.

A sumof RMLOO nillion has been allocated by the Finance
Mnistry for
t he Cradl e programme, where successful applicants are given grants
up to
RMb0, 000 each to fund the devel opnent of their ideas, she saidin a
stat ement here today.

Cradl e i s managed by Mal aysi a Venture Capital Managenent Bhd,
which is
involved in nurturing and growi ng the technol ogy sector, as well as
t he
venture capital market.

It was officially [aunched by forner Prine Mnister Tun Dr
Mahat hi r
Mohamad on Sept 29, 2003.

Boase said that the fast-track approach is to reach out to
creative
students and to i nformthemabout Cradle's investnent programre.

"Under Cradl e's nentoring programe, successful applicants are
gui ded
on howto devel op their ideas fromresearch, devel opi ng prototypes
and
busi ness plans to preparing for seed and | ater stage funding," she
sai d.

Boase said that LimKok Wng will be an inportant source for
Cradle's
growi ng pool of nentors, while at the sane tinme act as a beta-test
site for
i deas bei ng devel oped by Cradl e's entrepreneurs.

sai d Boase, who recently



"This will allowentrepreneurs to test their ideas in a real
life
environnent, whichw |l helptowards realisingthe commercialisation

of the
products or services," she said. -- BERNAVA
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