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THINK as you will, but fewwords nore inaccurate than "tin d" can be used
to descri be Tun Dr Mahat hir Mhamad.

Throughout his | ong career, his public presence has conmanded t he
attention of Umo divisions, Wall Street financiers and ordinary
Mal aysi ans.

Politics aside, he has al ways refused, courageously if bluntly, to be
cowed by the Press; and his statesnmanship on the i nternational stage has
propel l ed himto the | eadership of the Third Wrld - when such a thing
still existed.

That one might be a political |eader and still fail dismally to
comuni cate publicly is a well-attested fact - witness the succession of
Conservative Party | eaders after Margaret Thatcher

How much, then, of Dr Mahathir's "visibility" is due to the nere fact of
his being the Prime Mnister, and how nuch is due to his being the person
he is?

Am dst ot her published accol ades nowcirculating in the market, Wrld
Class Public Relations in Practice dedicates itself to a subject nostly
i gnored by others: Dr Mahathir's enpl oyment of professional public
relations skills.

"This book is intended both for | ocal and overseas readers," said
Shaneem Abdul Jaleel inaninterviewwith the New Straits Ti nes. Shameem
is president of the Institute of Public Relations Mal aysi a, the book's
publ i sher.

"It presents Dr Mahathir's achievenent in public relations - as
Mal aysi a' s | eader, he was also its nost inportant representativeinthe
international field.

"Whil e many m ght not agree with an approach to anal yse a person's
“public relations', Dr Mahathir shoul d be judged by what he prom sed and
what he delivered - and how well he delivered it."

The book contains a collection of essays witten by academ cs, industry
| eaders and vari ous | unmi naries such as consultant Datuk Dr Paddy Bowi e,
veteran journalist Felix Abi sheganaden and fornmer Suhakam Conm ssi oner
Prof Datuk Hanmdan Adnan

"As the collection reflects, each author believes very strongly in his
or her words," said Shameem "The overall effect is to present Dr
Mahathir's nultifaceted role - for exanple, in his dealings with
i nformation technol ogy policy, finance, and hunan rights."

On why the institute has enbarked on this project, Shaneemsaid t he book
has the dual effect of co-ordinating a professional assessment of Dr
Mahathir's years in office, with the institute's own goal s:

"Qur current aimis torepositionthe institute and ensure that it
stands in the best possible positioninthis newmllennium

"It's a challenge to use the term world-class' - once used, we nust
live uptoit. But it obliges us, as public relations professionals, to
t hi nk out of the box and take the right risks at the right tines," she
sai d, adding that Dr Mahat hir was an excellently illustrative subject.

"Also, we think that the institute should docunent the public relations
achi evenments of all future Prime Mnisters, thus charting the evol ution of



a nation in terns of those who | ead change."

Wrld Cass Public Relations in Practice was | aunched on Dec 20 by Yang
di - Pertuan Agong Tuanku Syed Siraj uddin Syed Putra Jamalul | ail .

It is publishedinalinted edition of 1,000. Those interested in
purchasi ng a copy shoul d contact Mzl an Mahat at Tel: 03-7806-3629, e-

mail: iprm@mnet.my or Sue at Tel: 03-7955-6755, e-nmil:
cdcr @dgr oup. com rny
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