22/ 03/ 2005
Proton ains to double Gen.2 sales to 60, 000

By AZLAN ABU BAKAR; ZAl DI | SHAM | SMAI L
PROTON Hol di ngs Bhd hopes to double the sales of its Gen.2 nodel to
60, 000 units by the end of its financial year to March 2006.

Proton chief executive officer Tan Sri Tengku Mahal eel Tengku Ariff
sai d the company has recorded sal es of 30,000 units since the nodel was
| aunched in the market | ast year.

The conpany plans to introduce three new nodels this year in line with
its strategy to boost sales and increase its presence in the notor
vehi cl e narket.

The new nodel s are expected to replace Proton's existing Tiara, Satria
and Wra. However, Tengku Mahal eel did not disclose their exact |aunch
dat e.

The introduction of the new nodels will also enable Proton to further
conpete with other foreign carnakers.

The conpany's market share dropped to 44 per cent |ast year from66 per
cent in 1999.

"We are currently working closely with a German conpany to get
international recognition for Proton cars," Tengku Mahal eel told
reporters after the official launch of a new stanp series featuring the
Gen. 2.

Proton advi ser Tun Dr Mahathir Mhamad and wife Tun Dr Siti Hasmah Mohd
Ali, Energy, Water and Communi cations M nister Datuk Seri Dr Lim Keng
Yai k and Pos Mal aysi a Bhd chairman Tan Sri Adam Kadir were at the | aunch.

Tengku Mahal eel said Proton will be investing RM0OO million to have its
own engi neering platfornms for state-of-the- art engi neering design
capability.

"We have so far conpleted the construction of four platforns out of the
total five planned,"” he said.

The platfornms will help increase Proton's capability in devel opi ng new
desi gns under its brand name, he added.

He al so said that the engineering platforns, which will be financed
with internal funds, will enable the conpany to save on royalty cost as
wel | as boost its production capability.
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