14/ 01/ 2003
Carl sberg sees market boost for Chang Beer

Alice Chia

CARLSBERG Brewery (M Bhd expects its Chang Beer to capture between 5
and

10 per cent share of the market by the year-end.

The conpany, which conpetes locally with rival Guinness Anchor Bhd
currently has 65 per cent share of the beer market, with products such
as
Carl sherg and Carl's.

Conmerci al director Chin Voon Loong said Chang Beer has captured 1 to
2
per cent market share with sales worth RMLO million since its launch in
July last year.

"Currently, we are producing sonme 20,000 hectolitres of Chang Beer,"
he
told reporters in Shah Alam Sel angor, yesterday.

Carl sberg's agreement with Chang International Ltd in July |ast year
to
manuf acture, sell and distribute Chang Beer in Malaysia is part of a
pl an
to counter conpetition from cheaper |abels from the Asean (Association
of
Sout h- East Asian Nations) region, such as Singha, Panther and San
M guel

Chang Beer, priced RM3.30 to RMB.60, is marketed as a val ue-for-noney
beer and is targeted at adults in their 20s and 30s. The al cohol content
of the Ml aysi an-brewed Chang Beer is 5 per cent to accomopdate | ocal
tastes, slightly lower than the above 6 per cent for the Thai-brewed
beer.

Chin said Carlsberg is confident of nmaintaining sales of RVMB50 nmillion
to RM00 million this year.

It posted a revenue of RMB41.1 nillion for the year ended Decenber 31
2001. For the nine nmonths ended Septenber 30 2002, Carlsberg recorded a
revenue of RMB63.6 mllion

"We also see our beer market growing in line with growth of the
country's gross donestic product (GDP)," Chin said after |aunching Chang
Beer's Chinese New Year "Yee Sang" prosperity pronotion in Shah Al am

Prime Mnister Datuk Seri Dr Mahathir Mhamad said recently that he
expected Malaysia's GDP to grow between 4 and 5 per cent this year. The
official forecast for this year is between 6 and 6.5 per cent.
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