MATRADE
The Malaysia International Trade Link

Established on March 1. 1993, MATRADE functions as a focal point for Malaysian exporters and
foreign importers who are sourcing trade-related information. MATRADE provides timely information
and relevant advice as part of its efforts to facilitate smoother and more efficient international trade flows.

MATRADE'S primary functions include:

s Promotion and development of the export of Malaysian manuluctured and semi-manufactured
products and services.

L Organisation of training programmes to improve international marketing skills of Malaysian
exporters.

U Provision of market information and effective marketing strategies.

For further enquiries, please contact:

Malaysia External Trade Development Corporation (MATRADE) "
7ih Floor, Wisma Sime Darby y
Jalan Raja Laut 238 . 4
50350 Kuoala Lumpur

Malaysia

Tel: 603-294 7259 °

Fax: 603-294 7362 /3 AASEA
Website: http://www.matrade.gov.my APBB 84754
NASKHAH PEMELIHARAAN

E-mail: info@hq.matrade.gov.my PERPUSTARAAN NEGARA MALAYSIA
290CT 2000
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MR. TAKASHI ONDA

Secretary General
ASEAN Promotion Centre on Trade, Investment and Tourism

he ASEAN Promotion Centre on Trade. Investment and Tourism (the ASEAN Centre) is an
international organization established in 1981 under an agreement between Japan and member countries
of ASEAN. then consisting ol the Republic ol Indonesia. Malaysia. the Republic of the Philippines. the
Republic of Singapore and the Kingdom of Thailand. In 1990 and 1998, Brunei Darussalam and the
Socialist Republic of Vietnam became the seventh and the cighth member of the ASEAN Centre

respectively.

The ASEAN Centre has been exerting its effort to promote export of ASEAN products to Japan through
various activities such as exhibitions at ASEAN Centre Permanent Exhibition Hall (PEH) in Ginza. Tokyo.
participation in international exhibitions in Japan and dispatching Buying Missions and Japanese com-
modity experts from Japan 1o ASEAN countries.

On the occasion of the participation in the Tokyo International Gift Show on September 17 - 3 " and the
Fukuoka International Trade Fair on September 8" - 12" in 1999, it is a great pleasure for the ASEAN
Centre and the Malaysia External Trade Development Corporation (MATRADE) to introduce the

directory of export companies ol Malaysian Gilts to Jupanese buyers.

We sincerely hope that this directory will offer valuable business information in order to increase the trade

between Japan and ASEAN countries.

September 1999
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Message

alaysia-made gift items. like so many of the country’s ather products. are steadily inc

sing
their presence on the international stage. Competitive as the industry is. Malaysian gift products have in
recent years made substantial inroads into the markets of @ good number of countries. In no small
measure. this is due to improved quality and innovative design and packaging. together with the multitude

of choices 1o suit all tastes and preferences.

In1998. Malaysia exported RM6.99 billion worth of gift products. up 28.3 per cent from RMS5.45 hillion
the year before. This was despite a very difficult operating environment given the Asian economic
downturn. Among the sought-afier items were jewellery. gold and silverware, watches and clocks., office
and stationery items. household articles and children’s toys. With the Malaysia economy and also the rest

of Asia. showing firm signs of returning to the growth path. prospects for the industry are certainly bright.

This directory is 1o serve both local manufacturers and foreign buyers who are seeking business

opportunities in the Malaysian giftware industry. On behalf of MATRADE. 1 would like 10 express my

sincere uppreciation o ASEAN Centre. Jupan. for its assistance in publishing this directory.

MOHAMMED AB. HALIM AB. RAHMAN

Chief Executive

Malaysia External Trade Development Corporation

(MATRADE) September 1999
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