Malaysian Firms Prefer Face-to-face Networking To Attract Customers
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KUALA LUMPUR, March 15 (Bernama) -- A majority of the Malaysian companies believes
that face-to-face networking will be the key to attracting customers over the next three
years, according to research by Regus, a global workspace provider.

It said 71 per cent of small businesses believed face-to-face networking to be the top new
business technique compared with only 61 per cent of large businesses.

In a statement today, Regus said 66 per cent of Malaysian respondents believed that online
advertising was one of the top channels to find new customers in the next three years, up
from 63 per cent in the previous three.

The Regus research, which surveyed over 16,000 senior business managers across the
world, said the traditional advertising, direct marketing and telemarketing only gained a
minority vote, and all were in decline.

Regus said the the increasing importance of professional social networking sites, such as
BranchOut, Viadeo and Xing, stood out in the research by witnessing an increase in user
volumes, with LinkedIn having reached over 135 million members, worldwide.
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