Set to Soar

The Government is giving solid backing to franchising as it has been
found to be a good alternative business model for business-minded
Malaysians, especially Bumiputeras.

By Ayu Aziz

HE encouraging recovery in the
"~ global economy is turning the
tide for Malaysia’s franchising
industry, which has been
relatively stagnant for the last five years.
With the gross domestic product projected
to grow at a strong 4-5% next year,
prospects certainly look bright for the
industry. ‘

In 1995, there were only 19 franchisers
and 54 franchisees in the country. Despite
the global economy taking a turn for the
worst in the past few years, the number
has steadily increased - to 86 franchisers
and 637 franchisees by the end of last year.

Local companies such as Ayamas, 1901,
Nelson’s, Smart Reader, Marrybrown,
Sugar Bun and England Optical are just
some of the names gaining popularity
among Malaysian consumers.
Marrybrown and Sugar Bun have even
ventured overseas.

Despite the encouraging development,
franchising is still considered a new
business model for local entrepreneurs to
venture into. It only started to flourish in
1992 when the Government realised that
it could be a way to help entrepreneurs,
especially Bumiputeras, go into business
successfully.
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