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The fact is, the vast majority of countries relyon
the few energy-producing nations that won the
geological lottery, blessing them with’ abundant
hydrocarbons. And yet, even regions with plenty
of raw resources import some form of. energy.
Saudi Arabia, for example, the world’s largest
oil exporter, imports refined petroleum products
like gasoline.
( NEEDS To BE YONE!
So if energy independence is an unrealistic goal, how INATE e
does everyone get the fuel they need, especially in ERGY SWPPLIES
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True global energy security will be a result of
fon and not i ioni

When investment and expertise are allowed to
flow freely across borders, the engine of innovation
Is ignited, prosperity is fueled and the energy
avallable to everyone increases. At the same. time,
balancing the needs of producers and consumers
Is as crucial as increasing supply and curbing
demand. Only then will the world enjoy energy. Ken*
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have to come at the expense of anyone. Once we all
start to think differently about energy, then we can i
truly make this promise a reality. 3
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