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TI ME

| would like to start by acknow edgi ng the

presence of your current Chairman, M ckey Gallivan,
your President, Patricia Fiske, your imediate Past-
Chai rman and Host, Austen Zecha, who we recogni se as
your esteemed network's first-ever Chairman from Asia
during his termof office |ast year. And of course al
of other nembers of your Board of Directors who
represent the different regions of this world, to nmake
you, as | understand, not only the ol dest but also the
| argest network of independent and owner-managed
advertising agencies ever. | salute the
entrepreneurial spirit and successes of all your
agenci es as | have always been a long-tinme proponent of
entrepreneurial i smanong Ml aysi an or gani sati ons.

2. | amdelighted indeed to be able to be here today

as you begin Worldw de Partners Wrld Meeting 1999, and
to try and share with you ny thoughts on what your
profession and industry nmean to nme. | may be

Mal aysia's Prime Mnister for the past 18 years, sone
of course say for far too |ong already, but | have been
a consuner for a lot longer than that. So |ike nopst
peopl e | have been both a beneficiary as well as, at
times, a victimof your profession.

3. The very fact that Ml aysia, and the Asian region
have been going through the nost difficult and
chal | engi ng economic period in their history gives this

tinmely nmeeting of yours -- and nmy privilege to address
you today -- even greater significance. Therefore, as
a politician, | truly welconme this opportunity to talk

with you. So please bear with me as | try to put ny
vi ews before you professionals.

4. | know from you partner agency here, |SCB, that
some of you were nost hel pful in assisting 1SCB to
undertake its ' Ml aysia: Bullish on Bouncing Back'

i nternational canpaign |last year to try to halt the
sliding confidence in Malaysia's ability to recover
econom cally. On behalf of Malaysia, | now would I|ike
to thank you sincerely for you cooperation and

assi stance, and you shoul d be pleased to know that the
canpai gn encouraged other simlar undertakings -- not



only in Mal aysia, but other Asian countries as well --
to restore peoples' confidence to overcone this co-
called 'Asian Flu', although as a nedi cal doctor

never doubted for even one nmonent Mal aysia's and Asia's
ability to recover. And | would like to report that

Mal aysi a is i ndeed bounci ng back very strongly.

5. | amalso mindful of the fact that all of you
nearly didn't go through with your plans to have | SCB
host this annual mneeting of your network here in Kual a
Lunpur -- sonething which, ironically, serves as a
prime, if not perfect, exanple as the crux of ny
address to you today. Understandaly, many of you were
skeptical, anxious, even fearful of coming here after
hearing and readi ng about the allegedly deliberate
beating up, trial and jailing of Malaysia's forner
Deputy Prine Mnister in Septenber |ast year, and the
ensui ng protests which, |ike advertising, have becone
larger than life through repeated worl dwi de nedi a hype.

6. You were further concerned with the effect on the
state of law and order and security here when the US
Vice President and its Secretary of State came to Kual a
Lunpur to attend the 1998 Asia Pacific Econom c
Cooperation, or APEC, sumit neeting |ast Novenber, and
made hi ghl y-publicised critical statenments condemi ng
our country's governnental, judiciary and politica
processes due to the arrest, trial and jailing of its
former Deputy Prime Mnister. OF course, Austen Zecha
woul d have ne believe that such rudeness woul d not have
been uttered by Republican officials. W will just

have to wait to find out if that it true. The proof of
the pudding lies in the eating.

7. But then again, if |I had been in your shoes, | my
have been simlarly concerned about being here.
However, as someone whom | earlier referred to as
havi ng been both a life-1ong beneficiary and victim of
advertising and pronotion, | would have relied on that
and ny sufficient experience with the nedia to be able
to exercise nmy discretion in weighing what is reported
and ' hyped' as opposed to what is the truth.

sincerely comrend you, therefore, for letting your

di scerning wi sdom prevail and for coming here to
experience for yourself what Malaysia is all about, in
spite of what so-called 'Free Press' coverage of

Mal aysia was, is and may still be in the future,
unfortunately.

8. The advertising industry in nost countries is self-
regul ati ng. You have your advertising Standards
Authorities to ensure that certain ethical standards
are maintained. In a world that is deregulating
everything, i.e. that rejects Governnments as the
arbiter of society's conduct; it is paradoxical that



regul ations are still needed, although they are

desi gned and i nposed by the people concerned

t hensel ves. W are therefore not really deregul ating.
We are nmerely transferring the responsibility froma
third party, nanmely the Governnent to the first party
in the belief that the latter would not do a better
job. Unfortunately the second party has not direct
role in this self-regulating exercise. And the second
party is the npst inmportant party, being the recipients
of the end results of the first party's activities.
They come under the general description of consuners.

9. Accordingly the second party has resorted to

form ng activist groups whomwe refer to as Non-
Government Organi sations, in order to protect

t hensel ves since no third party is around to protect

t hem anynmore. The NGO s have now becone a force to
reckon with, and they are not too particul ar about how
t hey protect thensel ves.

10. Cearly, self-regulating industries rmust always
take into consideration the interests of the consuners
if they want to ensure that their industries survive
and prosper. Quick gains cannot be the objective of
regul ating. Rather the long-terminterest and well -
bei ng of the industries nmust be the primary concern.
amsure that this is the thinking of the Advertising
Standards Authorities in the devel oped countries. In

| ess devel oped countries |ike Ml aysia, the Governnment
still has to nmonitor and regul ate. Freedomis a heady
brew and for those newly introduced to it, freedom
tends to go to the head. Under British rule we had no
freedom - everything was regulated fromWitehall in
London. We have been an i ndependent denocracy only 42
years. W are |earning fast but standards and

i nterpretati ons of denocracy and freedom seemto change
faster. So we will |ag behind sonewhat with this

busi ness of deregul ati ng.

11. In short, advertising -- as well as freedom of the
press, since both are menbers of the Conmunications

I ndustry -- are, at various stages of devel opnent in

di fferent countries, and need some nonitoring or
policing by self or in some case by those authorised by
the people. Self-policing is the ideal but it quite
often fails in countries where public sense of
responsibility is not well grounded and not nature
enough. Racial and religious sensitivities can be
easily upset when there is no deeply ingrained self-

di scipline. Those entrusted w th naintaining peace and
security cannot just excuse thensel ves because everyone
i s suppose to be regul ating hinsel f.

12. In these days of consuner awareness and the



i nsi stence on quality, good suppliers who wish to stay
in the business must ensure whatever they supply neet
with the custonmers' or clients' expectations and needs.
No consunmer wants to be handed goods or receive

servi ces which do not neasure up to the specs. The
consuner has a right to return the goods and cl ai m
conpensation. If the consumer's demand is not net,
then he can resort to litigation. In fact litigation
awards are so high in group action that suppliers live
in fear that past failures still haunt them The
tobacco industry knows this very well

13. The suppliers of news and the prom ses made in the
course of advertising are no different from ot her
suppliers of goods and services. Based on what they

are told or led to believe, consuners act. They buy or
they use what is supplied to them If they find that
what they buy or they consune or they act upon is not
as described, then they, the consumers, have a right to
seek conpensation. The material goods can be returned
but many things cannot be returned or conpensated for

14. | amsure that as people concerned with pronoting
goods and services you would want to see that what you
help claimin your advertisenents neet the expectations
you raise in the consuners' mnd. If for exanple you
know t hat cigarette snmoki ng causes cancer, you woul d
not want to inply in your advertisements that snoking
t he brand you pronote does not cause cancer

Simlarly, if you carelessly claimthat mle is good
for the health when you know that it |eads to cardiac
di sease, you can still prompte consunption of nmild but
woul d not make wild unsubstantiated clains about its
heal t h- gi vi ng properti es.

15. Mal aysia as you know has been going through a
peri od of econom c instability acconpanied by a degree
of political turmoil resulting fromthe renoval of the
Deputy Prine Mnister fromhis post. Adnmittedly, the
econony was badly traumatised with growth actually
contracting in 1998. There were street denonstrations,
i ntended to be peaceful but as usual turned ugly. The
Police were attacked, their patrol cars damaged and
rubbi sh bins burnt. Initially, there were daily hour-

| ong denonstrations confined to Kuala Lunpur. After a
week the nunbers and the frequency di m ni shed; the
denos being held only on Saturday afternoons in

speci fic places.

16. Life went on as usual in nost parts of Kual a
Lunpur and the rest of the country. Today of course
you don't see anything amiss in Kuala Lunpur. It is
its usual bustling self. The construction work is

al nost back to pre-economic turmoil days. The shopping
conpl exes are full of people. And everyone is busy



contributing to the country's wealth.

17. This is the true picture. But as you yourself

know, this is not the inpression you got when you read
the nedia reports or the TV reports before you cane
here. You believe that Ml aysia is unstable and

danger ous even; not the place to hold an Internationa
Conference; certainly not a place to invest. The

Mal aysi an Government had allegedly turned its back on
the worl d, had inposed currency controls etc, all of
whi ch nmust result in severe econonmic slunp and possibly
riots by its citizens would continue and the Governnment
woul d be toppled. There woul d be anarchy.

18. This is the inmpression that you get fromthe
International Western nmedia reports.

19. What | amtal king about may not sound relevant to
the advertising industry. But adverse news reports
have the same effect as advertising. That is the

rel evance.

20. Peopl e, business people included, nake deci sions
on the basis of the information they get. Many woul d-
be investors, tourists and sem nar participants decide
to invest or to visit based on what they see or hear or
read. Wen they get wong infornation then their
deci si on woul d be equally through nmedia reports, many
foreign investors mssed out on profitable investments
in Mal aysia. Since Septenmber |ast year when the

di storted reports about Ml aysia were being spread by
the nmedia, the Mal aysi an stock narket index rose by

al nrost 200 percent. Literally this neans investors who
cane in early would have nade huge capital gains. But
they did not because of the incorrect information that
t hey had received through the nedia.

21. The urge to distort and to m sinform seens
irresistible to sone people. Recently a filmwas nade
on location in Malaysia. W are horrified to find that
the Kual a Lunmpur twin towers, the tallest buildings in
the world, are pictured as rising fromthe sluns of

Mal acca 150 km away. You have been here and you know
that this is far formbeing true. The twin towers rise
inthe mddle of a nodern city and it is surrounded by
50 acres of gardens where the people enjoy their

eveni ngs and weekends, people who are well-fed, well-
cl ot hed and probably well-heeled as well. They are far
from bei ng sl um dwel | ers.

22. The distorted views of the twin towers wl|
certainly make the novie audiences in the rich
countries conclude that Ml aysia is one of those
devel opi ng countries which waste public funds, perhaps
even foreign aid, on useless grandi ose nmonunents. And
t hey of course would not want to cone and see the



hi ghest buildings in the world. | really cannot
under stand why we need to distort and harm when we can
be charitabl e without any additional cost to ourselves.

23. Today product liability is sonething that we al
take seriously. Cessna ceased produci ng single-engined
aircrafts because any defect in the aircraft found
twenty years after usage could still result in the
conpany bei ng sued or bl aned.

24. But when news agencies sell their news reports to
their clients, readers and viewers shouldn't they be
made equal |y responsi ble for the products they sell?

If their distorted and inaccurate news results in wong
deci si ons being made and | osses incurred due to m ssed
opportunities shouldn't the news agencies, the nedia be
hel d responsi ble for their product, nanmely the news

t hey broadcast to people who are their clients?

25. If the manufacturers nust be responsible for
product liability should the news agencies not be
responsi ble for their products?

26. You are in the advertising business and | am sure
you are careful about what you help to pronbte. You do
not want to mslead the consuners, certainly not
deliberately. Inadvertently - yes but not

del i berately.

27. | believe that advertising is absolutely necessary
for the rapid growth of an econony. The adverti sing

i ndustry must serve not just the client but also the
consuners. Aware of the inportance of product

liability both client and you rmust ensure that nothing
is clained that is not reasonably accurate. The
consuners have a right to expect that what they are
tol d about a product or service is reasonably accurate.

28. In Malaysia we are not very litigious. But we are
learning fast. This will certainly drive up the cost
of everything. W hope the good judges will not be so
carried away by the rights of the litigants that they
make awards which will eventually burden society with
hi gh costs.

29. But whether they do or they don't. it is the duty
of everyone to be truthful about the goods and services
they sell. Even politicians must ensure this or they
too will face the wath of the courts and the voters.

30. W live in an age of literate and educated
consuners. We cannot afford to take themfor a ride,
to diddle them W nust therefore be npre careful
about everything that we do or say.



31. I am sure your conference will discuss this kind

of problens that society is faced with. | amcertain
that you will help us take another step forward in the
shapi ng of a better society, a society that is going to
nove into the next millenniumwith all the changes and
advances that will come with it.

32. | wish you a successful neeting. | do hope you

will take tinme off after the neeting to see a little of
our country. We think it is beautiful and we hope you
will think so too after seeing nore to it.
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