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TI ME

"I NVESTMENT AND BUSI NESS OPPORTUNI TI ES | N MALAYSI A"

I amindeed very pleased to be here with the

menbers of the Confederation of German |Industries and
CGer man- Asi a Paci fic Business Association, to share with
you the investnment and business col |l aboration that the
busi ness comunities of Ml aysia and Germany can

expl ore and forge.

2. CGermany is well recognised for its |eading

position as a major world industrial and trading
nation. While German investnents are concentrated in
Europe and the USA, Gernan conpani es have al ways

mai nt ai ned an active presence in the Asia-Pacific, to
exploit the vast opportunities available in the region
Mal aysia is fortunate to be anong the favoured
destinations for German business in the Asia-Pacific
region, and Gernmany is presently an inportant investor
and tradi ng partner for Ml aysia.

3. Germany is Malaysia's largest trading partner in
Europe. In the year 2001, Malaysia's total trade with
Germany was valued at US$4.8 billion. Exports from

Mal aysia to Germany in 2001 totaled US$2.1 billion
while inmports from Germany anounted to US$2.7 billion
In fact, Germany overtook the Netherlands and the UK to
beconme Mal aysia's largest trading partner within the EU
from 2000

4. Pronoting foreign direct investnent (FDI) renains
an inportant strategy for maintaining Mlaysia's
econom c growth. In 2001, Malaysia attracted FD of
US$4.8 billion into the manufacturing sector of which
Germany was our eighth largest foreign investor in
terns of approved investnents in the nmanufacturing
sector. Between 1996 to 2001, a total of 122 projects
with German interest were approved with investnents
totalling US$1.2 billion. Investments were both in new
projects as well as expansion and diversification of
existing facilities.

5. German investnments in Ml aysia now span over 3
decades with a steady increase fromyear to year
There are at present over 300 conpanies wi th Gernman



interests in the manufacturing and non- manufacturing
sectors indicating a |l arge German presence and
participation in Ml aysian econom c activities.

6. As an open econony, Ml aysia will always be

subj ect to the vagaries of the gl obal business cycles.
Nonet hel ess, the Mal aysi an econony has nmanaged to
register a real GDP growth of 0.4 percent in 2001. The
resilience of the Mal aysi an Econony is attributed to
the diversified structure of the econony. Although the
manuf acturing sector, notably the electronics industry,
has been adversely affected by the downturn in gl oba
el ectronic demand, growth in other sectors remai ned
positive. Mal aysia places priority on maintaining
econom c stability and predictability with | ow
inflation, which currently remains at 1.2 percent.

7. Mal aysia continues to offer considerable
opportunities for German investors in the manufacturing
and manufacturing rel ated support services sector

Mal aysi a has built up a strong industrial base,
particularly in electronics. Malaysia is also
intensifying the transition towards hi gher technol ogy
and hi gher val ue-added manufacturing. Ml aysia seeks

to be the regional hub for investors in the

manuf acturing and the supporting services sector

8. Currently, Ml aysia is pronoting the devel opnent
of the autonotive conponents industry to reduce the
dependence on inported conponents and to devel op the
country as the base for the manufacture of autonotive
conponents in the region. In 2001, exports of
autonotive parts and conponents amounted to US$31.2
billion while inports totalled US$34.7 billion.

9. CGerman conpani es, which are world-renowned for

their capabilities in the autonotive industry, will be
nost wel conmed to invest in the autonotive sector in

Mal aysi a, particularly the manufacture of specialty
parts and conponents such as autonotive el ectronic
nmodul es, navi gati onal systens, engi ne managenent
systens, intelligent transport systens, safety and
security systens and environmental technol ogies. German
i nvestors would be able to tap Mal aysia's existing
conpetitive advantage in the manufacturing of

el ectroni ¢ conmponents. German conpani es are anong the
worl d | eaders in these products and there is

consi derabl e scope for nore such German investnents in
Mal aysi a. German conpani es advanced in technol ogy can
al so becone strategic partners of Ml aysia, and use the
country as a gateway to ASEAN. Wiile it is noted that

a large part of Germany's foreign trade is with other
EU menber countries, ASEAN with a popul ati on of over
500 mllion people, albeit with low inconmes, is still a
mar ket that should not be m ssed out.

10. CGernman conpanies located in Malaysia will enjoy



t he advant ages of strategic access to the ASEAN nmar ket
where nore than 90 percent of intra ASEAN tariffs have
been | owered to between 0 to 5 percent inpl enented
under the ASEAN Free Trade Area or (AFTA). ASEAN
menber countries have also agreed to elimnate duties
on all products by 2010 for the original six menber
countries and by 2015 for the other four new nmenber
countri es.

11. Wthin the ASEAN regi on Malaysia is on-track in
fulfilling its commtnents to the common effective
preferential tariff (CEPT) schene. Malaysia is already
conpeting actively within the AFTA environment wth
96.6 percent of its products already in the CEPT
schenme, of which 91.7 percent are at 0 to 5 percent
tariff and 60.4 percent are at zero duty.

12. Mal aysia believes in smart partnerships and the
concept of "Prosper Thy Nei ghbour”. Unlike the
general ly matured markets in Europe and the USA,

Mal aysi a and the ASEAN region will continue to offer
growi ng nmarket potential and excellent export and
tradi ng opportunities for German firnms. So prosper
Mal aysi a and ASEAN and we wi |l beconme a great narket
for Europe. Qur gain will be your gain.

13. As industry | eaders who travel a |l ot you must be
aware of the growi ng popularity of Ml aysia as an
attractive tourist destination in Asia. W have
invested a |lot in devel opi ng the necessary
infrastructure and products for the tourismindustry.
The increasing demand for Eco-tourism has nade
sust ai nabl e devel opnent inperative for the tourism

i ndustry in Ml aysia. Ml aysia has now becone an
exciting, value for noney destination for |ocal and

i nternational travelers. In 2001, Ml aysia recorded
12.8 mllion tourists arrivals. However, only 70,401
of these tourists were from Germany. W would like to
see nore tourists com ng from Germany.

14. In addition, Ml aysia also continues to be a very
popul ar destination for international conventions,
exhi bitions and sporting events such as the formula 1
race. This is because Mal aysia offers an attractive
range of convention and exhibition services and the
necessary infrastructure and sporting facilities.

15. In Mal aysia, foreign technology is still much
needed and wel comed. This presents vast opportunities
and chal l enges for our German partners. There is nuch
that German conpani es can offer Malaysia in ternms of
t echnol ogy, know how and capital. German |.T.
entrepreneurs can either sell or share their

technol ogies with us through FDI, partnerships and
joint ventures. But the cost of transfer of
technol ogy i s high. Reverse engineering is not

all owed. Wile countries |ike Ml aysia, always



endeavour to enforce intellectual property rights |aws

rigorously, the owners of intellectual property should

also try to reduce the cost of their property right, in
order not to deny access sinply because of the

prohi bitive cost.

16. Mal aysia has sought to benefit fromthe many spin-
offs of recent advances in, conmunications, information
and technology (ICT). In the Miltimedi a Super

Corridor (MSC), an area specially dedicated to I.T.

i ndustries and busi nesses, Malaysia is pronoting a
culture of risk-taking and creativity where know edge
wor kers can network and innovate. The MSC offers

Ger man conpani es uni que opportunities to develop ICT
busi nesses. Ml aysia has put in place infrastructure,
policies and cyberl aws, which al ongside Ml aysia's
relatively | ower cost would nake the MSC a prine place
to do I CT business.

17. Mal aysia ains, through the uni que environment
provided by the MSC, to pronote the devel opnent of next-
generation multinmedi a technol ogi es. Towards this end,
Mal aysia is continuing to renew efforts to develop a
cluster of collaborating world-class corporate R&
centers, universities, research institutions and ot her

i ndustry players. The MSC offers the platformfor

CGerman conpani es to devel op new cutti ng-edge

technol ogies. A bio-valley within the corridor will be
devoted to the life sciences.

18. Although our target for the MSC is to have 500
conpani es of which 50 would be world class by 2003, we
now have 646 MSC conpanies with over 50 being world

cl ass today. W have now to nove our target to 700
conpani es.

19. The IT age has al so brought with it the internet,
whi ch can spawn various types of new businesses. This
i s another crucial area in which Ml aysia and Ger nany
can cooperate for our nutual benefits. Wth your
tradition of inventiveness and innovativeness, Gernan
technopreneurs will find i mense opportunities for e-
busi ness in Ml aysia. The growt h of e-business is
phenonenal . Internet business will bring about faster
econom ¢ devel opnent to devel oping countries to the
advant age of the devel oped countries. Gernman
technopreneurs can hel p us fornul ate systenms of doi ng
i nternet dot.com business for our nutual benefits. A
W n-wi n outcone is possible. German technopreneurs are
urged therefore to work together to capitalise on the
opportunities in the ICT sector

20. Ml aysia is not against globalisation. The

opening of markets to trade and investnent has
contributed to Malaysia's own growh. Trade itself is

a maj or consequence of gl obalisation and a maj or engine
of growth for many countries.



21. Malaysia remains comritted to market

i beralisation. However, market |iberalisation and

gl obal i sati on nmust not nean anarchy in which the

col ossal banks and corporations can ride roughshod over
everyone in their quest for profit. Liberalisation
shoul d not nean total deregulation. There should be
sufficient policy and regulation to ensure fair trade
and consideration for the well-being of people in
gener al

22. Malaysia is concerned with the equitable sharing
of the benefits of globalisation. The process shoul d
neither be dictated by anyone nor the pace forced by
sel ected countries for their own benefit. It is

i nperative that the countries are allowed to undertake
progressive liberalisation and build capacity to
benefit fromthe opportunities of globalisation.

@ obal trade rules should be strengthened with the aim
of providing a predictable, fair and stable
multilateral trading system Rules however should not
be created to ensure conpliance which can erode the
conpetitiveness of devel oping countries |ike Ml aysia.

23. G obalisation should no be for the sake of

gl obalisation. It should be an instrunment for the

betternment of humanki nd. W have seen too many

i deol ogi es and systens which held great prom se at
first only to destroy countries and peopl e instead.

24. For some countries, the launching of a new round

of trade negotiati ons has becone an obsession as if it
is the panacea to the problens besetting the
multilateral trading system Trade negotiation is not

i nportant except when the objectives are clear and tine
is given for the proposals to be studied by all

25. Trade negoti ati ons should not include non-trade

i ssues which are already being considered in other

i nternational bodies. Using trade and investnents as
instruments to twi st the arns of di sadvant aged
countries and force themto submt is a form of
discrimnation that is likely to nake the poor poorer
still. The powerful are not free from unacceptable
practices but pressure cannot be brought to bear on
themeffectively as they are not so trade dependent.
VWiile it is expected that inefficient corporations in
poor countries should be left to wither and die,
inefficient farns in the rich countries continue to be
subsi dised for political reason. The sane can be said
of the garment industry.

26. Poor countries also |lack the resources and the
manpower to negotiate. They can be easily browbeaten

i nto accepting conditions which would prove harnful to
them Even the negotiations are not fairly conducted.



27. The problens related to the inplenmentation of

exi sting agreenents and comm tnents which are adversely
af fecti ng devel opi ng countries have not been fully
addressed. Provision which are presently on "Best
Endeavour" basis need to be strengthened so that the
special and differential treatnment accorded to
devel opi ng countries can be nore effectively
operationalised. The existing inbalances in the

various Uruguay round agreenments al so need to be
adequat el y addressed.

28. It is sad that in this day and age, we should
still find countries and people who are extrenely poor
whil e sone countries are so wastefully rich. Yet there
is so much tal k about human rights and social justice.
If wealth is nore equitable distributed then problens
like child | abour and sweat shops woul d not arise.

29. It is time that the excessive wealth of the rich
be subjected to a world tax in order to pay for needed
infrastructure in the poor countries. It has been
proven that construction and operations of public
utilities not only cause an inflow of funds but act as
catal ysts for the devel opnent of a country.

30. Although our gathering today is concerned wth
German industries and the Asia Pacific it is good if we
al so 1 ook at the bigger picture - at the world in the
era of gl obalisation.

31. | would Iike to end by inviting German busi nessnen
to visit Malaysia to see for yourselves what the
country has to offer. At the very |least you would
enjoy a good holiday in a country still 50 percent
covered by natural forests.
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