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TI ME

| amvery pleased to have the opportunity to

address this distinguished group of business peopl e of
Morocco. W are here to explore and share with the
busi ness comunity in Mrocco how Mal aysia and Morocco
coul d further enhance bilateral economc and trade

rel ations. A delegation of |eaders and representatives
of the Mal aysi an busi ness conmunity who are here with
me today are keen to nmeet and discuss with potenti al
partners on a wi de range of business possibilities.

2. Bilateral economc relations can be strengthened, and
trade and i nvestnent |inkages enhanced, through exchanges
of visits and business neetings such as this, as well as

t hrough participation in trade fairs and exhi bitions.

hope the individual business neetings that were arranged
bet ween nmenbers of the Mal aysi an busi ness del egati on and
their Moroccan busi ness partners since yesterday have
identified good opportunities and opened new areas for
busi ness col | aborati on between the busi ness comunities of
our two countries.

3. Over the years, the Mal aysi an econony has

undergone a transformation from bei ng agricul ture-based
to a nodern manufacturing based econony due in |arge
part to the substantial inflows of foreign investnents
into the manufacturing and rel ated services sector. |
bel i eve, Mdrocco too has taken the same path in the

| ast few years. Your effort is bearing fruit and your
traditional agriculture and m ni ng-dependence econony
has been suppl enented by manufacturing and servi ces,
notably tourism

4. Ml aysia has achieved a strong | evel of econonic
grow h averagi ng nore than 8% per annum over the period
1988- 1997, prior to the East Asian financial crisis.

VWi | e Mal aysi a has experienced an econom c contraction
in 1998 of 7.4%due to the inpact of the crisis,

Mal aysi a has recovered quickly to register growh rates
of 6.1%in 1999 and 8.3%in 2000.

5. In 2001, despite the effects of the gl obal

econom ¢ sl owdown, particularly in the USA and Japan,
Mal aysi a regi stered a real GDP growth of 0.4%

Mal aysi a has continued to attract a substantial |evel
of foreign investnents even during the difficult



peri ods and has fared better than nost other countries
in the region. Investors have continued to | ook upon
Mal aysi a positively as an attractive investnent and
busi ness destination. The Ml aysi an econony is
expected to strengthen in 2002 and beyond, in tandem
wi th sustai ned demand and i nproved gl obal econonic
conditions. The GDP growth for 2002 is forecast at
3.5%

6. The process of industrialisation has taken

Mal aysi a through inport substitution to export-
oriented; fromlabour intensive to capital-intensive
and val ue-added industries and now into the know edge-
based i ndustries. The future lies in the know edge and
i dea- based econony where the key to wealth and job
creation are the extent to which infornmation, ideas,

i nnovati ons and technol ogy are enbedded in all the
various sectors of the econony.

7. To be nore resilient to the vagaries of the gl oba
busi ness cycles and the uncertainties of the world
econony, we are further diversifying our econony.

G eater enphasis has been given to the services and
back again to the agriculture sectors. In recent

years, we have successfully marketed services including
construction, healthcare, education and tourismto nany
parts of the world. As you know bi ot echnol ogy will
revol uti oni se agriculture and we do not want to m ss
out on this.

8. Malaysia is the 18th largest trading nation in the
worl d and total trade anobunts to 200% of the country's
G\P. The country's total global trade in 2001 was
US$161.9 billion with exports totalling US$88 billion
and inports US$73.9 billion. Trade between our two
countries however, is still small. Bilateral trade for
2001 anounted to US$17.3 million, with exports from
Mal aysia to Morocco valued at US$15 million and inports
from Morocco US$2.3 nillion. Mjor exports to Mrocco
wer e tel econmuni cati ons equi pnent and parts,

sem conduct or devices, palmoil and furniture. Miin
import itens from Morocco were sem conductor devices,
of fice and automatic data processing machi nes and
cotton. Certainly, trade between our two countries can
be enhanced in terns of volune and range of products
traded.

9. Mal aysi an products are conpetitively priced and

are produced to neet the quality standards of the world
markets. Products that could be further sourced
conpetitively from Mal aysi a include food products,

aut onoti ve conmponents, electrical and el ectronic
products, wood and rubber-based products, nedica
products, telecomrunications equi pnent, machinery,

pl astic househol d products and paper and stationery,
and construction materials such as pl ywod, w ndows and
doors, sawn tinber and interior decoration products.



10. It is Malaysia's aspiration to have a stronger
presence in the West Asian and Northern African region
Towards this end, the Ml aysia Trade Centre was
established in Dubai in May 2001. The Centre is
managed by the Mal aysi a External Trade Devel opnent

Cor poration (MATRADE). The Centre provides Ml aysian
exporters the opportunity to explore and famliarise

t hensel ves with the energi ng markets, particularly
those in the West Asian and Northern African region

11. The Mal aysia Trade Centre provides up-to-date

i nformati on on Ml aysi an products and servi ces and
provi des opportunities for buyers to view, inspect and
make enquiries on the sanples of Ml aysian products
that are avail able on display for exports purposes.
The Centre has been useful in promoting trade with the
@l f region.

12. Busi nessnen of both our countries can collaborate
and work together in accessing the EU and the African
markets. As Morocco is just a doorstep to the EU () ust
15 kiloneters to Spain) and a key entry point to the
rest of the African continent, there are nunerous

busi ness avenues for us to jointly venture for nutua
benefits. Mrocco could optimse its close |inkages
with the EU and at the sane tinme collaborate with

Mal aysia in sourcing quality products at conpetitive
price or enter into joint ventures in manufacturing, to
serve the EU narket, as well as other markets in the
regi on.

13. Simlarly, Mlaysia can serve as the conpetitive
springboard to the ASEAN and East Asi an narkets.
Moroccan investors can use Malaysia to tap the ASEAN
Free Trade Area (AFTA), a regional market with a
popul ati on of nore than 500 million people and a

conbi ned GDP of US$750 billion. AFTA is well on track
and will be fully realised by 1 January 2003. Intra
ASEAN trade had increased 4 1/2 tinmes since AFTA was
operationalised in 1993. In 2000, total Intra ASEAN
trade stood at US$175.4 billion, and for the first half
of 2001, Intra ASEAN trade totalled US$76.2 billion
Mal aysia is the second | argest contributor to Intra-
ASEAN trade, accounting for over 26% a clear sign of
the country's conpetitiveness and effectiveness as the
gateway to the region.

14. W©Mal aysia provides a cost conpetitive environment
for foreign investors. The Ml aysi an Gover nnment

remai ns business friendly and has put into place the
necessary infrastructure, incentives and adm ni strative
support to provide a conducive and cost-conpetitive
environnent for both foreign and | ocal investors.

Mor occan comnpani es, including small and medi um
enterprises, are welcone to expl ore business
opportunities available in Malaysia. Priority



i ndustries identified by the governnent include higher-
end el ectronic products, nmachinery and equi pnent and
conmponents, nedical devices, engineering supporting

i ndustries, autonotive conponents, biotechnol ogy,
pharmaceutical s, manufacturing-rel ated services such as
research and devel opnent, product design and

devel opnent, marketing, distribution and | ogistics,

i nternational procurenment and ot her regional support
functions.

15. Inline with efforts to devel op a know edge- based
econony, Ml aysia is actively pronoting the devel opnent
of the information and conmuni cation technol ogy (I1CT)

i ndustry. To provide further inpetus to the ICT

i ndustry, the Mal aysi an Governnment has established the
Mul ti medi a Super Corridor (MSC) for conpanies w shing
to develop creative IT and nul tinedia products and
servi ces.

16. The MSC i s equi pped with high-capacity gl oba

t el econmuni cati ons and | ogistics infrastructure built
on 2.5-gigabits to 10-gigabits optic fibres. The NMSC
of fers opportunities to compani es wanting to create,

di stribute and enpl oy nultinedia products and services
within the 15 x 50 km "G eenfield Corridor" devel oped
for the purpose. Ml aysia has put into place the

br oadband infrastructure, the necessary incentives,
policies and cyberlaws to facilitate investors in the
corridor.

17. As of 29 March 2002, there are 657 MSC-status
conpani es, al ready exceeding the target of 500
conpani es to be attained by 2003. O these 657
conpani es, some 30 are world class and 32 per cent are
forei gn-owned, with many serving the regional and

gl obal markets.

18. Menbers of the Ml aysian private sector could al so
participate in Mdrocco's industrialisation
particularly, in agro-industry, chemi cal
pharmaceutical s, fabrication of steel and all um nium
structures, building materials and autonotive
conmponents. Aside fromthe manufacturing activities,
Mal aysi an conpani es are al so conpetitive in the
services sector particularly education and training,
heal t hcare, construction, infrastructure devel opnent
and tourism

19. Export of services is becom ng increasingly
significant for Ml aysia. O particular relevance to
Mor occan conpani es woul d be the skills and experience
t hat Mal aysi an conpani es have devel oped in the
construction of infrastructure facilities, housing,
seaports and airports, roads and railways, water
treatment plants, power plants and tel ecomruni cati ons.
Mal aysi an conpani es have successfully inpl ement ed
construction projects in nmany parts of the world,



including in Africa, West Asia, East Asia, the Indian
Sub- conti nent and Eastern Europe. Mbroccan conpani es
shoul d explore the possibility of partnering Ml aysian
conpanies to bid for projects not only in Mrocco but
al so el sewhere within the region.

20. For education, Malaysia offers quality education

at affordable fees. A nunber of Malaysian colleges

al so provide twi nning progranmes with American, British
and Australian universities. In 2001, a total of

20,384 foreign students studied in institutions of

hi gher learning in Malaysia, of this 602 were from Wst
Asia and 1,482 fromAfrica. Only 15 students from
Morocco are currently studying in Mal aysia. W wel cone
nore Moroccan students to pursue their higher education
i n Mal aysi a.

21. Like Mrocco, tourismis an inportant revenue
generating economc activity for Mal aysia. Facilities
and infrastructure support for the tourismindustry

i ncluding eco-tourismare well devel oped in Ml aysi a.
In 2001, a total of 12.8 mllion tourist arrivals were
recorded, registering an increase of 25% from 2000.
Mal aysia is a shoppers' paradi se and Kual a Lunmpur has
al so been rated as one of the cheapest cities in Asia
for hotel acconmodati on and shoppi ng. Tourists can
obtain a broad range of duty-free products such as
caneras, fountain pens, cosnetics, sports equi pment,
el ectroni c products and | eat her goods.

22. There is no better way to truly assess the
opportunities in Malaysia than to see it with your own
eyes. Apart from business we would also |like you to
experience our hospitality and culture. Being a

mul tiracial country, Malaysia is a col ourful
destination with its diversity in food, festival, arts
and crafts. Wthin a single destination you will be
able to experience a potpourri of Asian cultures.

23. On behalf of the CGovernnment and peopl e of

Mal aysia, | would |ike to express the hope that our

m ssion during these challenging times will result in
stronger friendship and partnership between Ml aysia
and Morocco.

24. Finally, let ne once again express mny sincere
appreciation to the Government and the peopl e of
Morocco for the very warm wel cone and hospitality
extended to ny del egation and I. | am hopeful that
t he useful contacts made by the Ml aysi an busi ness
del egation nmenbers during this visit would be
transl ated to beneficial business ventures soon.
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