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TI ME

It is truly a great pleasure for me to have this
opportunity to address and exchange views wth
prom nent business | eaders of the Syrian Arab Republic.

2. Relations between Syria and Mal aysia can only be
strengthened if it is pursued on as many fronts as
possi bl e. Business and economic interface is certainly
an inportant conponent of that endeavour. For this
reason, we are here today to explore with you ways t hat
we can enhance bilateral econom c and trade rel ations.
To hel p achi eve that objective, several |eaders and
representatives of the Ml aysi an busi ness conmunity
have joined ne during this visit to identify and
devel op opportunities for business coll aborations.

3. Wiile Ml aysia prides itself as one of the nmajor
trading nations in Asia, we recognise that Syria, in
particul ar Damascus, has for centuries been a trading
hub in this region and that Syria has a rich history in
commerce. As we continue to devel op our nations, we
shoul d make the nost of our |ong involvenent in trade
to devel op busi ness |inkages between our two countries.
Qovi ously we have not done enough in this regard as
exenplified by the current relatively small anount of
trade between the two countries. Lack of understanding
of each other's econony coul d perhaps be the deterring
factor. As such, | wish to take this opportunity to
outline to you several fundanental elenents of the

Mal aysi an econony. Hopefully, greater awareness of the
econom ¢ environnment of the two countries will pave the
way for nore bilateral business and trade transactions.

4. Mal aysia had achi eved strong econom c grow h over
the period 1988-1997 prior to the East Asian financial
crisis, averaging nore than 8 percent per annum While
Mal aysi a experi enced an econom c contraction in 1998 of
7.4 percent due to the inpact of the crisis, its
econony has, however, recovered quickly to register
growm h rates of 6.1 percent in 1999 and 8.3 percent in
2000. The gl obal econom ¢ sl owdown in 2001 had again

af fected Mal aysia's econonmic grow h and during the
year, Malaysia registered a real GDP growth of only 0.4
percent.



5. Wth the inprovenent in the global econony in

2002, ©Malaysia was able to record a GP growh of 3.5
percent. In tandemw th anticipated inprovenent in the
gl obal econony and as a result of the various neasures
recently initiated to further stinulate the econony,
Mal aysia's GDP growth for 2003 is forecast at 4.5
percent.

6. Malaysia's econony is private sector driven. The
Gover nment provi des support through necessary poli cies,
infrastructure and | egal franework to provide a
conduci ve environnent for the private sector to
operate. Through the Ml aysi a- I ncorporated Policy we
have created a smart partnership between the Governnent
and private sector to grow the econony and enrich the
country.

7. Encouragenent for foreign and | ocal investnents
has transforned our agriculture-based econony to a
noder n manuf act uri ng- based econony.

8. Industrialisation has taken Mal aysia from i nport
substitution to export oriented, fromlabour intensive
to capital -intensive industries and now to know edge-
based industries. W believe the future lies in the
know edge- based econony where the key to wealth and job
creation lies in exploiting information, ideas,

i nnovati ons and technol ogy.

9. Inline with efforts to devel op a know edge- based
econony, Ml aysia is actively pronoting informtion and
conmuni cati on technology (I1CT) industry. Ml aysia has
al so established the Miultinmedia Super Corridor (MsC)
for conpanies wi shing to develop creative I T and

mul ti medi a products and servi ces.

10. The MSC, a 15x50 kmcorridor, is equipped with

hi gh- capacity gl obal tel ecomunication and | ogistics
infrastructure. The Governnent has put in place the
necessary incentives, policies and laws to neet the
needs of investors in the MSC. To date, there are 905
MSC- st at us conpani es with capital investnments anounting
to $3.6 billion USD

11. Foreign direct investment (FDI) in other

industries are still being encouraged. The priority

i ndustries identified by the Governnent include higher-
end el ectronic products, nedical devices, engineering
support industries, autonotive conmponents,

bi ot echnol ogy, pharmaceuticals, manufacturing rel ated
services such as research and devel opnent, product
design and devel opnment, marketing, distribution and

| ogistics, international procurement and ot her regiona
support functions.

12. Malaysia is able to sustain its gl oba



conpetitiveness by further diversifying its econony
into other areas including the services sector. In
recent years, Ml aysia has successfully marketed
servi ces such as consultancy, healthcare, education and
tourismto many parts of the world. Ml aysian
conpani es have devel oped skills and expertise in the
construction of infrastructure facilities, housing,
seaports and airports, roads and railways, water
treatment plants, power plants and tel ecomunication
They have successfully inplemented construction
projects in West Asia, East Asia, the Indian Sub-
continent as well as Africa.

13. | have been made to understand that the
construction sector in Syria has been expandi ng rapidly
over the recent years and has been one of the najor

engi nes of growh for the country. W wel cone the
opportunity for Ml aysian conpanies to participate in
this sector in Syria and to share their experience and
expertise with Syrian conpani es.

14. Education is rapidly becom ng a major contributor
to the econonmy of Malaysia as the country gains
recognition as a major centre for education in the
Asi an region. Malaysia offers quality higher education
at affordable fees. In addition to |locally devel oped
programes that are internationally recognised, a
nunber of Mal aysian universities and coll eges al so
provi de tw nning progranmes wi th Anerican, Canadi an
British and Australian universities. In 2002, a total
of 36,452 foreign students studied in Ml aysia and
28,015 or 76 percent of those students studied at

hi gher | earning institutions.

15. Twenty one Syrian students had enrolled in higher
learning institutions in Ml aysia in 2002. This nunber
may be small, but we hope that the success of these
students will convince others to al so pursue their

hi gher education in Ml aysi a.

16. Malaysia is also pronmoting the devel opnent of

I sl am ¢ banki ng, which has won wi de acceptance anong
the | ocal banking fraternity and the public, including
the non-Mislinms. The financial sector master plan

| aunched in March 2001, incorporates a ten-year

plan for Islam c banking and re-insurance. The overal
objective of the plan is to create an efficient,
progressive and conprehensive |Islamc financial

system and to pronote Mal aysia as a regional financial
centre for Islamc banking and finance. Ml aysia is
cooperating with other Islamc countries to devel op the
| sl am ¢ banki ng system

17. While we seek new avenues of growth, nerchandi se
trade will continue to feature prominently in

Mal aysi @' s econony. Malaysia is the eighteenth | argest
exporter as well as inporter in the world and conducts



trade with nore than 230 partners globally. Malaysia's
total trade in 2002 was valued at $173.2 billion USD
with exports anmounting $93.3 billion USD and inports
$79.9 billion USD.

18. Mal aysia exports a wi de range of finished and seni -
fini shed products conmprising electrical and electronic
products, chemicals and chem cal products, machinery
and equi pnent, palmoil, crude petroleum Iiquefied
natural gas (LNG, tinber products and rubber products.

19. As indicated earlier, trade between Ml aysia and
Syriais relatively small. In 2002, Ml aysia's trade
with Syria amounted to $67.5 mllion USD. Exports to
Syria was valued at $66.5 mllion USD and inports $1.0
mllion USD.

20. Major exports of Malaysia to Syria were textile
yarn, palmoil, machinery appliances and parts, veneer,
pl ywood and particl eboard, and paper products. Miin
imports from Syria were cotton, fabric and cl ot hing
accessories, printed matter, spices, and el ectrical
power machinery parts. Definitely, trade between the
two countries can be enhanced in terns of volune and
range of products traded.

21. Mal aysi an products are conpetitively priced and
produced to neet the quality standards of international
mar ket s.

22. Various neasures being introduced by the Syrian
government to facilitate business and trade wll
certainly strengthen Syria's position as a najor
trading hub in West Asia. Currently, the mgjority of
Syria's trade is with Europe. W hope to see nore trade
with Asia in the future, particularly with Ml aysi a.
Syria can al so serve as the conduit for Malaysia's
products to the region.

23. Simlarly, Syrian conpanies can use Ml aysia as
the gateway to the ASEAN and East Asian narkets.
Syrian exporters and investors can use Mal aysia as a
springboard to tap the ASEAN Free Trade Area (AFTA), a
regi onal market with a popul ation of about half a
billion and a conbi ned GDP of $750 billion USD.

24. Malaysia is keen to further expand its trade not
only with Syria but also with other Islamc countries.
The 10t h Session of the Islamc Sunmt Conference in
Cct ober 2003 that will be held in Putrajaya, Mlaysia,
provi des an excellent opportunity for us to pursue this
objective. In conjunction with the Summ t, several
paral l el events will be organised that will bring

t oget her businesses fromlslamc countries from all
over the world. Anong these is the Expo O C 2003 from
14 to 19 COctober 2003 and the O C Busi ness Forum from
15 to 16 Cctober 2003. Malaysia is pleased to wel cone



the representatives of the Syrian Governnent and its
busi ness comunity to the Sunmt and the business
rel ated events.

25. Your participation is certainly needed to nake

t hese events a success. W should go beyond nerely

i ndul ging in exchanges of views and experiences. W
should aimfor substantive results and to realise

act ual business transactions. Qur shared religious
beliefs can certainly facilitate a better understanding
of each other. However, we cannot just depend on our
common beliefs to survive in the international business
environnent that is becom ng nore and nore conpetitive.
We have to pursue business relations that is founded on
strong busi ness fundanentals, which are constantly

revi ewed, inproved and nodified to reflect the ever-
changi ng busi ness envi ronnent.

26. Qur presence here signals the interest of Ml aysia
and its business comunity to further devel op business
relati ons between the two countries. Several MlUs have
been concl uded during and prior to this visit covering
sectors such as education, IT, tourism science and
technol ogy and statistics. Meetings between nmenbers of
t he Mal aysi an busi ness del egation and the Syrian

busi nessmen during this visit should | ead to expanded
bilateral trade and business relations. W also hope to
see many of you again in October in Putrajaya where
greater opportunities await you.

27. Finally, I would like to express ny sincere
appreciation to the Government and the people of the
Syrian Arab Republic for the very warm wel come and
hospitality extended to mny del egation and |
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